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So why listen to me?

I have been making money online since 1995. Most recently, I built 

from scratch BuySellWebsite.com into th e Internet�s most popu lar 

marketplace for buying and selling website businesses. 

This business was chosen by the #1 Internet marketing company in 

the world, The Internet Marketing C enter®, as  a Featured Success Story.

I also developed the Internet�s longest running Website Appraisal � 

system th at was sold through BuySellWebsite.com. This  allowed me 

to learn how hundreds of other website owners had made their busi-

nesses successful.

I have also had the opportunity to work as a Web Master for Walt 

Disney World®, where I l earned how to design websites from some 

of the most talented web designers in the world.

 And I have great news for you! There are more ways to make mon-

ey online than ever before. I will show you the Fastest, Most Reliable 

way to build a remarkably proÞ table website business!



Introduction

Many times successful business owners write books to show 

what they�ve done to be successful. For the most part, this is a 

great way to obtain excellent advice. Both Robert Kiyosaki and 

Donald T rump fall into th is category.

Kiyosaki has sold mor e than 26 million books through his Rich 

Dad, Poor Dad investment series. And Trump has had nume r-

ous New York Times best-selling books. 

It is interesting to note, however, that when business owners 

reach this level, they tend to give advice in general, broad strokes 

about the �way� to success. 

This approach is evident in their latest book, written together, 

Why We Want You to Be Rich. The authors state in their in-

troduction that �this is not a how-to book.�  This leaves the 

reader not knowing the speciÞ cs of how to build a successful 

business.

It is not my intention to discount the advice given by these two 

businessmen. Both are helpful and inspiring. I am only saying that 

I provide the speciÞ c advice that they do not.

The book you are reading now is a �How-To� book. It contains 

all the speciÞ c steps and strategies of how to build a successful 

Internet business tha t can earn hundreds of thousands of dol-

lars per year, if not millions. In the pages that follow, I will show 

you how to build the Best Website� possible!

Two Main Points to Making Money Online

1. Th e most  important aspect of making money online 
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is also the hardest thing to do. This is creating signiÞ -

cant and consistent trafÞ c to your website. To illus-

trate why trafÞ c is the most important aspect, con-

sider this: when I was running my website appraisal 

business, we received submissions from some of 

the most poorly designed websites that were earn-

ing $10,000 to $20,000+ per month in proÞ t. The 

key was that they had a tremendous ß ow of trafÞ c. 

I never saw a single example of a great looking website, 

with no or low trafÞ c, making lots of money. I did, how-

ever, see plenty of bad and mediocre websites making in-

credible money, simply because they had excellent trafÞ c.

2. The second main point to making money online is de-

signing a great website. This is split into two parts: 

a. Part one is the modiÞ cations you make to your 

website to optimize it for the Search Engines. 

b . Part t wo is everything else that makes up your 

website, like graphics, layout, navigation struc-

ture, and the sales process. 

In the design of your website, you want to cre-

ate immediate credibility in the eyes of the poten-

tial customers and effectively lead them through 

your website to make a purchase (i.e., the sales pro-

cess), thus, maximizing the number of buyers you 

get in relation to the number of visitors you receive.

Also, the people who make the most money on-

line, at the very least, know how either to manage 

their own website (e.g., being able to update con-

tent, add links and graphics), or to build the entire 

website themselves from scratch using one of the 

professional design tools like Adobe DreamWeav-

er  or Microsoft Expression W eb. There are certain-

ly exceptions to this rule but, in general, this is true.

Knowing how to manage and/or build your own 

website allows all your ideas to come to life with-

out having to pay a web designer (who usually can�t 

ever quite deliver what you intended anyway!). 

By learning the methods I show in this 

book, you will be able to dramatically 

enhance your ability to manage or build 

your own website in a fraction of the 

time and with far better results than try-

ing to pay a designer to build your site.

Don�t worry if you�ve never done this before or have 

tried in the past and felt overwhelmed; I�ll show you a 

number of ways to get things done effectively either 

entirely by yourself or by hiring out the details that 

you don�t feel comfortable doing yourself. Some of 

the tasks you may wish to outsource are: database de-

sign, Flash creation and graphic design, to name a few. 

So why do most people lose money online?

I believe people lose money online for two reasons. The Þ rst 

reason is because they get bogged down in the details of build-
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ing their business. Things like server platforms, coding choices, 

graphic design, layout options, entity formation, and search 

engine optimization, among others. It�s very easy to get 

confused and lose track of where you need to 

go.

The second reason is that they don�t allow enough time for 

their business to succeed. Most people will not continue past 

three months if their business does not start to make money. 

They become frustrated with the process and give up.

In my opinion, you�ll need at least 3 to 6 months to establish 

a solid website and start generating enough trafÞ c to become 

proÞ table. It just takes that long to reÞ ne your website and gain 

search engine trafÞ c. But, as long as you know what the right 

path is, you�ll know to keep going. 

Ok, let�s get started �

CH. 1 The BestWebsite® Essential 9 tm

The BestWebsite Essential 9T M - The nine most important things 

you can do now to make your website a proÞ table success: 

                                                                                                   

1.) Create a Remarkable Aspect to Your Website 

�  It is far less expensive to build a remarkable website than it is 

to advertise an average one.  Come up with a remarkable aspect 

for your product, service, business etc., then incorporate it into 

your website.  Give people a reason to talk about your website 

and they will do your promotion for you!!   (20-40hrs, $500 varies 

widely)

2.)  Proper Keyword Research � U se WordTracker.com and 

Google Suggest to s elect the proper keywords and begin search en-

gine optimization on your website.  (10-15hrs, $59)

3.)  Setup a Free Squidoo.com  Page ...    This is an excel-

lent way to boost your search engine rankings by creating links from 

your Squidoo page back to your website.  It is also an excellent way 

to generate valuable trafÞ c from the Squidoo community.  (2-5hrs, 

FREE)

4.)  Create Articles that Provide  Useful Information 

...

Start by c reating three or four articles that provide useful informa-

tion related to your product or service, then post them on your 

website and target the keywords you selected earlier.  (5-10hrs, 

FREE)

5.)  Digg, Del.icio.us and StumbleUpon your Articles 

...  Use these free services to let the world know about your ar-

ticles.  These services also provide a dramatic boost in your search 

rankings.  (2-4hrs, FREE)

Best Website
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6.)  Purchase a Yahoo Directory Li sting ...  This is a great 

way to get a link from the #1 website in the world to your website.  

A Yahoo employee reviews your website, categorizes it and then 

places a link to you.  Both Yahoo and Google check if you have this 

link and boost your search engine rankings.  (1hr, $299/yr)

7.)  Press Release with  PRWeb and Majon .. .  This is a 

fantastic way to be able to choose keywords in your press release 

that are posted on their top ranked websites that link back to yours.  

Not only do they signiÞ cantly enhance your search engine rankings, 

they also announce your business and products to the media. (3-

5hrs, $308)

8.)  Laser Targeted Purchased Advertising ...  Find top 

 websites in your industry and purchase advertising from them.  This 

may be one of the best methods of gaining substantial trafÞ c.   Not 

only do you get trafÞ c from the websites you advertise on, but you 

can also drastically increase your search engine rankings because im-

portant websites in your industry are linking to you. (20hrs research, 

$100 and up)

9.)  Google Analytics and Yahoo Search Submit ...  

 The more the search engines know about you, the better.  Don�t 

make them guess.  By installing Google Analytics on your web pages 

and submitting your website to Yahoo Search Submit, you let them 

gain valuable knowledge about your website and, in turn, they will 

rank you better!  (5-10hrs, Google FREE, Yahoo $59/yr)

Approximate total time and money spent low end --- 68 hours, $1,325

Approximate total time and money spent high end --- 110 hours, $3,525+

*Check www.BestWebsite.com/The-Essential-9.htm for up-

dates and to follow the above hyperlinks.

CH. 2 What Type of Website to Start

I want Þ rst to mention the structure of a successful website. I�ll 

deÞ ne a successful website as the website that makes 

the most money, takes the least amount of time 

to run, and provides the most ß exibility. The most 

successful website structure I have encountered is managed by 

a single owner who hires out some of the duties of his or her 

website business, like graphic design and database design, and 

then manages the Internet marketing ca mpaign and any web-

site updates alone.

There are certainly many ways to build a successful website. 

For instance, if you have the Internet marketing kn owledge, and 

someone else has the website design knowledge, you can part-

ner to build a great website. Of course, this means you lose 

some control, and you have to split your proÞ ts. I will show 

in Chapter 4 how to get all the work done by either doing it 

yourself or hiring it out.

Deciding what �type� of product to sell is pretty simple. You�ll 

have the best opportunity of making the most 

money with a product to which you own the 

rights, whether it is a physical product, an information prod-

uct, or a service.

If you have a product that can be delivered completely online, 

preferably without your involvement, this is probably your best 

bet at making a consistent and signiÞ cant proÞ t online.

I�d like to use BuySellWebsite.com as a gre at example of a ser-

vice product. Among other things, BuySellWebsite.com sold 

classiÞ ed ad listings to people wanting to sell their website 

businesses. The classiÞ ed listings we sold were $99 and cost 
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essentially nothing to provide. Whether we sold one or one 

thousand, it still cost the same small amount of time and money. 
Note: I have since sold BuySellWebsite.com

 Tip: In Chapter 4, I will show you how I built the classi-  

 Þ ed ad database from scratch with no programming   

 knowledge.

The classiÞ ed ad listing is a great example of a product that 

can be delivered online. If you have a product or service that is 

delivered online without your involvement, your proÞ t margin 

will be much greater than with a traditional product. You�ll see, 

later on, that you�ll probably need this extra proÞ t margin and 

any extra time to survive the startup process and pay for your 

marketing campaign.

By choosing a product that is delivered online, you are starting 

out on the right foot. I don�t want to make it sound like you can-

not succeed with a traditional physical product. I�m just saying 

that, in general, on online product is probably the most effective 

and proÞ table option.

A few more examples of products delivered online are e-books 

or membership sites where users pay a monthly fee to access 

information. Another example is Website Appraisals. This is a 

service that we sold on BuySellWebsite.com and the  appraisals 

were then delivered through e-mail in an Adobe PDF document .

Databases: Your Hardest Working Employee

Let�s look f urther into the BuySellWebsite.com classiÞ  ed ad as 

an example of a service delivered online without the owner�s 

involvement.

When a person wanted to place a classiÞ ed ad, they clicked on 

a payment button to start the process. We used PayPal as our 

merchant account provider (more on PayPal later). Once pay-

ment was made through PayPal, they were redirected back to 

our site where they could Þ ll out the ad listing form that was 

then automatically uploaded to the site and rotated into the 

active listings through the database I created.

The database also allowed users to retrieve lost passwords, de-

lete old ads, update their listings and track how many times each 

ad was viewed. A database can be your best friend and hardest 

working employee. It might sound like a complicated process 

to set up, and it can be, but I built it entirely by myself using 

my web design software�s Database Wizards. (I  use Microsoft 

Expression W eb; there will be more on web design software in 

Chapter 4.)

What does this mean? It means I built the entire database by 

going through a �wizard� that asked me questions about how I 

wanted my database to operate, then Expression Web wrote 

the database code for me! This is an incredibly powerful tool. By 

learning the Database Wizard, you  can elim inate having to pay 

for a database designer. 

Virtually all people who work with Web developers Þ nd the 

process very expensive and incredibly difÞ cult to get what they 

want. Most people fail to make it beyond trying to design their 

site because it becomes too difÞ cult to continually explain what 

they want and then they run out of money. The more you 

are in control of your website, the better off 

you�ll be. 
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AfÞ liate Programs as  a Revenue Stream

Along the li nes of effortless income, there is one revenue stream 

I did want to mention as something to stay away from. While 

it can be beneÞ cial to advertise afÞ liate programs as part of 

your website, I don�t recommend building your business around 

them. If you base your business on promoting someone else�s 

product, you are at the mercy of changing payouts, percentages, 

cut off levels, minimums and any other changes that may unex-

pectedly come up. Not to mention the fact that the commis-

sions are almost always too low ever to turn a proÞ t, let alone 

a consistent one you can live on.

It�s okay to advertise afÞ liate programs as part of your website, 

just don�t build your business around it.

Success Means a ProÞ table Website 

I�ve written this book from the standpoint of describing what 

I�ve found to be successful with notes as to why it was suc-

cessful. I will also list the things that other website owners have 

found to be successful. After you have read the steps I describe 

to building a successful website, you�ll be able to apply it to your 

situation.

The point of this book is to help you get your Internet business 

pas t the start up phase, in other words, to bring the business to 

the point of breaking even � and then to move on to creating 

$10,000 a month and more in proÞ t. So few people make it 

past the breakeven point, and I want to make sure we get you 

past this; I apologize if I bore some of the more advanced Net-

preneurs but, hopefully, you will consider it a good review and 

will learn a few things along the way too.

In almost any sport, the players and coaches on a team that 

has won in the past know how to win in the future. It is a huge 

advantage to �know� what it takes to win. You know what things 

to focus on, what things to ignore and how to pace yourself. 

The same holds true for business success. I have been through 

the complete process of building an Internet  company from 

scratch into something very successful many times over. I have 

also had the opportunity to review hundreds of others who 

have done it by performing Website Appraisals for some of the 

Internet�s most successful websites. 

If you haven�t yet built a successful website or are stuck with a 

website that is only marginally proÞ table and don�t know how 

to turn it into a very successful business, I hope you�ll take this 

unique opportunity to learn from my experience. When I was 

starting out, I had no spare money and limited knowledge about 

building websites and Internet  marketing. I really had no idea it 

was going to be as incredibly difÞ cult, time consuming and ex-

pensive as it turned out to be. 

But the good news is that, from all that I have learned, I intend 

to show you some tremendous shortcuts and amazing tips and 

tricks to building your own highly successful website with a frac-

tion of the time, effort and expense!

 Note: One of the most difÞ cult things to describe is   

 how to know when to move on from a particular task.   

 For instance, when is your website good enough to start  

 working on Internet  marketing? Or the reverse, when   

 do you have enough trafÞ c and need to come back to   

 and improve your website�s sales process and conversion  

 rate? 
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ProÞ table Doesn�t Require Perfection!

Whether it is dealing with web design, database design or In-

ternet  marketing, the key is not to try to make things 100% 

right. This might sound like bad advice at Þ rst. But because there 

are so many things the owner of a successful website must do 

well to consistently make money online, those making the most 

money online know when to move on from a particular task.  I 

explain the speciÞ cs of this advice throughout the book.

CH. 3 Before You Start Designing Your Website

Most people who start an online business will spend far too 

much time just getting things set up and won�t have enough 

time or money to spend on the things that will actually make 

him or her money.

This chapter is set up to get past many of the start up issues as 

quickly as possible, so you can focus on creating additional traf-

Þ c to your website and improving your sales process.

Okay, let�s get started!

If I were starting an Internet  business now, these are the things I 

would need to accomplish. In no particular order �

1. The Name  of the Business 

2. Domain  Name 

3. Website Server 

4. Form  an LLC  or Inc.

5. Trademark  Registration 

6. Misc. things, like business cards 

The Name  of Your Business .

In most situations I recommend the name of the business be 

the same as the domain name. It makes things much easier in 

general, as you�ll see below.

There are two schools of thought here: go with a keyword gen-

erated name or go with a name you make up. My preference 
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is to go with a keyword-generated name because it�s easier to 

target the search engines and it�s more recognizable in mar-

keting campaigns that have the URL listed in it. 

Examples of keyword-generated names are BuySellWebsite .

com or BabyCribs.com and examples of made up names are 

Yahoo .com or Digg.com.

As another example, when I chose BestWebsite  as the name 

of this business, I registered the domain name BestWebsite.

com, then formed an LLC  in its name (BestWebsite, LLC) 

and Þ led the Federal Trademark  �BestWebsite.� I also opened 

a Bank  account in its name and set up a PayPal account in its 

name. The name also serves as my email account moreinfo@

bestwebsite.com.

I think this is important because when people come to my 

site they like to see that the domain name is the same as the 

LLC  name and when they make a payment they like seeing 

that the payment is going to the same business name as ev-

erything else. 

Creating credibility with your website is cer-

tainly the most important thing when convinc-

ing people to do business with you. The little things 

do matter. And it is deÞ nitely worth it to expend the effort to 

set your business up this way.

Domain  Name 

In general, you should try for a two or three word domain 

name that contains the keywords of your industry. An excel-

lent way to discover the best keywords for your industry is 

by using the keyword service by WordTracker.com They do a 

great job of showing which keywords are the most searched 

for and least competitive, giving you the best chance of 

success.

More often than not, the most searched for keywords in your 

industry will already have the domain name registered. How-

ever, as an example, if you really wanted BabyCribs.com, you 

could register myBabyCribs.com or BabyCribsHome.com.  

(Before you select a name, read the Trademark  section in this 

chapter.)

Having an excellent domain name will deÞ nitely make things 

easier when it comes to search engine optimization and cre-

ating credibility when people visit your site. For instance, the 

domain name BestWebsite .com had already been registered 

to someone else before I negotiated to buy it. I knew it was 

exactly the name I wanted and was willing to pay a premium 

for it. 

You can Þ nd lots of premium domains for sale at SEDO.com 

or GreatDomains.com. If you are just starting out, however, I 

recommend going to GoDaddy.com and registering a domain 

name as close as you can get to your keywords. That way you 

only end up paying nine dollars for your domain name, instead 

of possibly thousands of dollars for a premium domain name.

It�s difÞ cult to make a recommendation of what exactly to do 

without seeing your situation. But a name is very important 

and carefully choosing the best name for your business is im-

portant. As a general rule-of-thumb, don�t spend more than 

10% of your budget on it. You�ll probably need every dollar 

you�ve got to make sure you get through the start up process. 

You can rethink the name when you�re proÞ table. That might 

sound crazy, but businesses do it all the time.
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For instance, here is another example of choosing a domain 

name. A friend of mine is building her photography website 

to sell her photography services. She has decided to use her 

own name, Sarah Martin i, as the name of the business, Sarah 

Martini, LLC  and the domain name is  SarahMartini.com. This 

arrangement is Þ ne and works well for this situation.

My goal from here on out is to make sure you make it through 

the start up phase. To me, the start up phase lasts until the 

website can earn enough money to operate without any 

outside money being put in. Only a very small number of 

people make it past this phase and I hope I can help you 

through it.

Note: Be aware that when you are registering a domain 

name with GoDaddy.com, they will try to sell you a 

bunch of add-on services, like hosting, advertising and 

an anonymous listing to name a few. I don�t recommend 

purchasing anything else from them. Also, there are certainly 

many other places on the Internet  to register your domain 

name, such as NetworkSolutions.com and TuCows.com, I 

just have a preference for GoDaddy.com. 

Website Server 

I�ve used many different Web servers to host my websites 

over the years, and there is one clear winner that is the best 

in every category. It is Intermedia.net . I�ve discovered that no 

matter how big, small, or complicated your site or how many 

visitors you get to your site, Intermedia.net can handle almost 

every situation. They have hosting packages that will Þ t most 

people�s needs, handling virtually any script you can think of to 

run on it, for $15.95 per month.

Please note: I do NOT receive compensation from any 

of the websites I recommend in this book. I will disclose 

compensation information if there is an exception.

They also offer a very user-friendly control panel that lets you 

manage your server via any Web browser. They make setting 

up e-mail accounts and Þ ltering spam very easy. They also 

include, at no additional cost, an excellent website statistics 

tracking software that allows you to see who is visiting your 

site, where they are coming from, how long they are staying, 

what they are looking at and what keywords they used to Þ nd 

you, among other things.

The website statistics tracking is an incredibly helpful tool to 

understand how people are using your site and determine 

how to improve it.

Where you host your website IS very important. Don�t be 

tempted to cut corners here. If you try to save a few dol-

lars, you will almost undoubtedly wind up frustrated and 

dealing with web server downtime, hard to use  server 

management tools and less than knowledgeable Tech 

Support.

The Intermedia.net  Tech Support is excellent; they usu-

ally respond in under an hour and can actually answer the 

most complicated questions you have. This has proven the 

case for me. No matter if it�s dealing with Java  scripts or da-

tabase connection issues, logging problems or anything else. 

I have used them for Þ ve years, and they have only gotten 

better.
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Action Step: To setup your website server, follow these 

steps: 

1.) Go to Intermedia.net  

2.) Click on Web Hosting . 

3.) Sign-up for the Basic Hosting account. ($19.95/mo)

The Basic Hosting account is actually very robust, and can 

handle almost anything you want to do. This package includes 

online server management, your e-mail accounts, website 

statistics program, superb technical support, and plenty of 

 bandwidth.

Also, you can use virtually any website design tool you�re 

comfortable with, including Microsoft  Expression Web, Ado-

be  Dreamweaver , and Adobe Flash. You may also FTP your 

Þ les up. I personally use Microsoft Expression Web, but any of 

these tools are excellent. In Chapter 4, I will go over the dif-

ferent web design tools.

Tip: After you register your domain name, here are the steps 

for how to point it to Intermedia.net , where your website is 

hosted, so that when you type your domain name in a web 

browser, e.g., www.yourname.com, your website will come up.

This example assumes you�ve registered your domain name 

through GoDaddy.com but it is almost the same process for 

any Domain  Register .

1.) Login  to your GoDaddy.com account.

2.) Click on My Account .

3.) Click Manage Domains.

4.) Click the domain name you�d like to modify.

5.) And Þ nally click on the Name Servers, and enter this 

information �

Name Server  1: NS2.INTERMEDIA.NET

Name Server 2: NS3.INTERMEDIA.NET

so it looks like this.

This will properly set up your domain name with your Domain 

 Register.  All Domain Registers work the same so no matter 

where you register your name, the process is the same for 

modifying your DNS server information to point to Interme-

dia.net  DNS servers.

DeÞ nition: DNS stands for Domain  Name  Server.  It  features 

a pair of servers, one primary server and one for backup that 

stores the information on the server to send people to when 

they type in your web address.
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Now, login to your Intermedia.net  server Control Panel and 

click on DNS server and then on Domains. Enter your URL, 

leaving off the �www.� portion so you will enter yourdomain.

com, instead of www.yourdomain.com. 

It will probably take three or four hours for the DNS server 

information to propagate throughout the Internet.  Once that 

time has elapsed, when you go to a Web browser and enter 

your domain name, it will now show up with the default page 

that Intermedia.net  puts up as a default before you�ve up-

loaded any of your content to your website. 

Congratulations! You�re now ready to start 

building your website. But Þ rst ...

Forming an LLC  or Inc.

The legal aspects of whether to form a LLC  or Inc. are beyond 

the scope of this book. However, in general, an LLC is the 

preferred choice of a business entity. It is easy to form, easy to 

manage and, if formed as a single member LLC, it is treated 

as a pass-through entity so you can Þ le the income on your 

personal taxes using Schedule C.

Forming an LLC  to protect yourself is an essential step in starting 

your website. In most states, you can form an LLC online in 

about 30 minutes for around $100. The extra  protection and 

added degree of credibility is easily worth the effort to prop-

erly form an LLC for your business.

By forming an LLC,  you beneÞ t from the fact that you are now 

risking only the assets that are held in the business�s name, 

instead of your being personally liable for any and all debts. 

It also looks more professional when people see you are an 

ofÞ cial business entity. Here is the BestWebsite,  LLC graphic 

as an example:

There are a number of procedural steps to follow to make 

sure your LLC i s set up and run properly so it affords you the 

maximum protection. The most important are �

� Always display your company as a limited liability 

company by using the three letters, LLC. LLC should 

be prominently displayed on your website, on any 

payments made to you, and all payments should be 

payable to your business name; i.e., payable to Your 

Name,  LLC.

� When signing contracts, always sign it appropriately;  

i.e., YourBusiness, LLC J ohn Doe member.

� Keep a copy of your Articles o f Organization supplied 

by your state at your place of business.

� Open a separate bank account in the business�s name 

and keep all purchases and expenses separate from 

your personal account.

� File y our Annual Report e ach year with your State.

( Please note: Each State i s slightly different in how LLC�s  are 

 governed; please check with your state to comply with local 

laws.)



Best Website

22

Before You Start Designing Your Website

23

To open a bank account in your business�s name, you�ll need 

an Employer I dentiÞ cation Number � also known as an EIN.  

After you have Þ led your LLC, y ou can call 1-800-829-4933. 

This is the government hotline to have your EIN number sent 

to you in the mail.

Your EIN number is just like a Social Security n umber, except 

it is meant to identify a business rather than a person. When 

you Þ le your taxes, you will use your EIN number to identify 

your business.

Trademark R egistration

 Before I begin this section, I want to add some notes. Prop-

erly Þ ling a Federal Trademark i s no easy task. This is partly 

why Trademarks a re so valuable. The United States Patent and 

Trademark OfÞ ce ( USPTO)  knows it has no competitors. You 

cannot Þ le a Trademark anywhere else, so they have no incen-

tive to make it easy for you.

I also need to talk about First Use in Commerce. When you 

conduct your Þ rst transaction involving your product for 

money, you have, in effect, gained trademark rights to your 

name and may use the �TM� symbol. When you conduct your 

Þ rst transaction across state borders, you have gained national 

trademark rights.

It is this second example I�d like to expand upon. Before Þ ling a 

Trademark,  I recommend establishing basic national  Trademark 

rights to your name by conducting at least one cross state 

border transaction. This is pretty easy to do on the Internet. 

The reason to do this is because it allows you to Þ le directly 

for a Federal Trademark and not an Intent to Use application. 

The Intent to Use application will require you to Þ ll out 

another form and pay another fee after you have started 

using the Trademark i n commerce. It�s much easier just to 

Þ le it once. 

Why Þ le with the federal USPTO? Is there a difference be-

tween having Trademark r ights to a name and having federally 

registered Trademark rights? Yes, there are several important 

differences. When you establish your rights by using it in com-

merce only and not registering it ofÞ cially with the USPTO, the 

burden of proof in a dispute lies with you to show that you 

have rights to the name.

Registering y our business name with the USPTO a s a Federal 

Trademark i s a great idea for a number of reasons. It guaran-

tees your exclusive right to use the mark in your business cat-

egory. It creates additional credibility by using the ® symbol. 

And it increases the value of your business.

When people make payment to my business over the Inter-

net,  it shows they are making payment to �

BestWebsite®  LLC

T his looks professional and creates credibility, the two things 

I�m most interested in for my website. It shows that my com-

pany name is a registered Trademark,  and that payment is  going 

to an ofÞ cial business entity, a Limited Liability Company.

 By registering your name, you are securing ownership of it 

for your particular industry. If you build something 

 successful, you will quickly discover people 

either use your name exactly or something 
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 confusingly similar. Either way, you are protected if you 

own the mark.

When you own the Trademark,  it also increases the value of 

your business because you now have exclusive rights to that 

name and can brand it. It also gives you licensing rights for the 

name.

It takes about six months to get registered and costs $325. 

It is, however, money and time well spent. Many people use a 

lawyer to Þ le for them, but that increases the cost of registra-

tion by $500 to $1,000. I can show you how to Þ le it yourself, 

and learn about the process along the way.

Action Step: To see if anyone else has registered your 

name as a trademark or if confusingly similar names have been 

registered, follow these steps:

1. Go to www.uspto.gov.

2. Click on Trademarks (on the left hand side).

3. Click on Search Trademarks.

4. Click on Basic Search.

I�ll use an example. When I was registering a trademark for 

 BuySellCompany.c  om, I went Þ rst to the Basic Trademark s earch 

feature and typed in the name �BuySellCompany. � Since I saw 

that this name was not registered, I entered the words individu-

ally, �Buy Sell C ompany,�  to see if any  registrations came up.

There were only two other trademarks with those words in 

it. They were �

�MOVIE TRADING CO. BUY SELL MTC� and 

 �THE BUY FROM ME, SELL FOR FREE COMPANY� 

Neither of these was confusingly similar to the mark �BuySell-

Company  � so I knew I had a good name to start. Even if there 

were another �buysellcompany� registered, I could still register 

the mark as long as I was in a different Goods and Services  

category. I would be careful to use the name in a deÞ nitively 

different business category. 

You�ll need to select the Goods and Services  category that 

your business is in to Þ le your Trademark . It is a good idea 

to determine this before you start the online application. It�s 

a little difÞ cult to locate on their website, so I�ve provided 

the link for you. Go to http://www.uspto.gov/main/trademarks.

htm and click on Acceptable IdentiÞ cation of Goods and Ser-

vices Manual.

Since BuySellCompany  .com is a classiÞ ed ad marketplace, I 

entered the search term �classiÞ ed� and the following results 

were returned. (See table below.)

The third option was the most accurate description of my 

business so that is the one I used. You�ll use this information 

when you�re Þ lling out the online application to Þ le your trade-

mark. Let�s start that now.
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Register  the Name  You Want�

Action step: To Þ le your Trademark or to register the 

name you want, follow these steps:

1. Go to www.uspto.gov.

2. Click on Trademarks (on the left-hand side).

3. Click on File Online.

4. Click on Apply for a New Mark.

The application process looks like this:

Section 1:  Applicant Information 

Section 2:  Mark Information 

Section 3: Basis For Filing and Goods and/or Services  

Information 

Section 4:  Fee and Signature  Information 

Validation Page: Final review of information provided and 

form submittal 

Remember, we are Þ ling a Trademark  for a name that has 

already been used at least once in a cross state border 

 transaction.

You now have two choices, to Þ le a:

Trademark /Servicemark Application  � Principal Register  or 

Trademark/Servicemark Application � Supplemental Register

The main difference is that, if you have made up your com-

pany name, such as TazzyTax, and you sell tax help guides, you 

are eligible to Þ le on the Principal Register  that affords you 

slightly more protection than the Supplemental Register. If 

you sell Baby  Cribs and your business name is myBabyCribs, 

then you will Þ le it on the Supplemental Register because the 

name is descriptive.

The difference between the Principal and Supplemental 

Register  is that, if someone infringes on your Trademark  and 

you are registered on the Principal, it is assumed that dam-

ages have occurred. If you are registered on the Supplemental, 

you will need to show what damages were incurred by the 

infringement.

Don�t be too concerned at this stage about the difference 

 between the two. To me, the point is to �have� a Federal 

Trademark . Yes, it�s best to be on the Principal Register  but it�s 

certainly okay to have it listed only on the Supplemental. Plus, 

if you�re still doing business in Þ ve years under the same name, 

you can have your Trademark also Þ led on the Principal, even 

if you started out on the Supplemental.
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Tip: If you are confused by which Register  to Þ le under, 

you can apply for the Principal Register ; if your application 

is rejected, you can reapply to the Supplemental Register 

without losing your original Þ ling date or having to pay an 

extra fee.

At this point in the application process, there are several 

things I�d like to mention. Since it costs $325 and takes six 

months to hear whether or not you Þ lled out the form cor-

rectly, it does create a little pressure to Þ ll out the form prop-

erly. So, here are my notes for the preliminary questions it 

asks you before you actually start the application process. 

I�ve included only notes on those things that I think might be 

confusing.

Notes for Preliminary Questions.

When the form asks, �what is your Þ ling basis?� select �Use in 

Commerce Section 1A� since this means you are currently 

using the mark in commerce. 

Notes for Section 1: Application  Information 

Since the form does not list Limited Liability Company  as one 

of the choices for ownership of the mark, you�ll need to select 

�other� and then select the entity type from the drop-down 

menu. I recommend you hold the trademark in your compa-

ny�s name and not in your personal name.

Notes for Section 2:

I recommend using standard characters to represent your 

mark as opposed to a stylized drawing. You have a better 

chance of getting it through using standard characters.

Notes for Section 3:

You�ll need to provide a JPEG or PDF image of the mark 

you are intending to Þ le to be used in commerce under the 

goods and services category you have selected. This could 

be a screenshot of your web page, where it shows how 

you are selling the goods or services that are related to 

the mark. 

You�ll also need to list the goods and services category you 

determined before you started the application. Each goods 

and services category is an additional $325.

The rest of the sections of the form are self-explanatory. 

Well, congratulations, you can now put that aside and work 

on other aspects of your business. It will be six months before 

you hear something back from the government. For my part, 

Þ lling out the applications myself allowed me to understand 

the application process more completely and appreciate the 

hard work they do at the Trademark  ofÞ ce. With all the pro-

cedures that have to be followed and the research that they 

do for you to ensure correct ownership and assignment of 

Trademarks , it is impressive and is partly what makes a Trade-

mark valuable to own. 

If something is wrong, you�ll most likely receive what is 

called an OfÞ ce  Action that details what additional informa-

tion they need to Þ le your mark. Once everything has been 

taken care of and it has been approved, you�ll be mailed 

an ofÞ cial Trademark  ownership certiÞ cate. Congratula-

tions! You are the proud owner of a United States Federal 

Trademark!
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800 Number, Business  Cards and other things �

The additional credibility that an 800-number provides your 

company, and the ease with which it can be set up deÞ nitely 

means you should have one. You can have the 800-number 

ring to any phone you choose and have a separate voice mail 

for incoming business calls to the 800-number. For instance, if 

you have the 800-number ring to your cell phone and some-

one calls the 800-number, it will ring to your cell, but the voice 

greeting will be for your business. Then, to retrieve the voice-

mail, you can either call in to hear it or have them  automatically 

e-mail it to you in a .wav Þ le.

Most online businesses do not generate a lot of 800-number 

phone calls and your monthly bill for the number will likely be 

$15-$30, a great bargain. There are a number of effective ways 

to differentiate yourself from your competitors and this is an 

excellent and easy way to do it.

The company I have been most pleased with is the company 

Kall8.com. It takes only a few minutes to get set up and you 

can receive calls immediately. They have the best online man-

agement I�ve seen and are a fantastic bargain.

As far as business cards go, when you are just starting out, it�s 

probably best not to order business cards. Too many things 

change in the beginning, such as your business name, colors, 

e-mail, phone number and tagline. Going to the ofÞ ce supply 

store and getting a packet of Avery business cards and design-

ing them yourself allows you to print just 12 at a time.

I have a preference for the Avery Linen Finish or Glossy Finish. 

Here is an example of the business card that I designed:

* If you like the little phone, fax, e-mail and world icons, you can 

copy and paste them at BestWebsite .com/Bonus.
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CH. 4 How to Design  a Successful Website

� Web Design  Software 

� Graphics 

Web Design  Software 

The point of this chapter is to describe the tools success-

ful business owners use to run some of the Internet �s most 

proÞ table websites. The sheer numbers of  different tools and 

 coding options are astounding and have only  gotten more 

complicated. Luckily, with a clear understanding of what is 

available and how to use it, you can  swiftly create and manage 

a great looking website that makes money.

When it comes to web design software and graphics soft-

ware, a lot of Internet  marketing books tend to gloss over the 

details or, at best, just list the different software tools you can 

use. I have my opinions on this, but it is interesting to note that 

two of the best selling Internet marketing books are written 

by multi-millionaires who did not do any design themselves, 

making them unable to provide useful advice to address the 

issues with which most people struggle to build a successful 

website.

It is important to note that, in general, most successful website 

business owners, do not build the entire websites themselves. 

They hire out some of the work, whether it is database design, 

graphics, special applications or Flash.

With that said, you will want to use the web design tool that 

provides you with the most features, is the easiest to use 

and has the ability for others to easily plug-in components 
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like database coding, Java  applets and Flash design, among 

others.

The vast majority of website owners, including myself, have 

chosen one of two tools to build and manage their websites. 

These are either Microsoft  Expression Web (formally Mi-

crosoft FrontPage) or Adobe  DreamWeaver (formally Mac-

romedia DreamWeaver). There are many other tools, but 

these two are the most frequently used by successful web-

site owners and are considered to be the most versatile and 

 professional. Both of these tools are now far more similar than 

dissimilar.

Both tools allow you total control over almost every aspect 

of the design process, including importing graphics and Flash 

designs, database creation, creating forms, creating blogs, up-

dating pages and backing up your site.

Some people cringe when talking about Microsoft  Web De-

sign  products because those of you who used versions earlier 

than Microsoft FrontPage 2003 will remember that it was not 

a great design tool. The good news is that the latest release, 

Expression Web, is now an excellent design tool. 

My preference is Microsoft  Expression Web. One of the rea-

sons is the amazing Database  Wizard  that is included with the 

software. You can create complex databases just by answering 

the questions the Wizard asks you about how you want your 

database to operate.

Note: See the end of this Chapter for speciÞ c 

database examples.

Both web design tools allow you to have multiple people work 

on your website at one time, without the fear of  deleting or 

writing over someone else�s code. The goal here is to run a 

successful website but not necessarily to build it entirely yourself.

You�ll probably want to hire out some of the aspects that you 

either can�t do or are not good at doing and then have those 

components plugged into your website. This includes things 

like graphics, database coding and Flash design, among others. 

The end goal here is for you to become good at managing 

websites through one of these tools and not necessarily trying 

to build the websites entirely by yourself.

For instance, you might choose to have someone create the 

graphics for you and then someone else to build a template 

page. Learning these tools allows you to go in and add ad-

ditional text and picture pages with ease. (I will show speciÞ c 

examples later in this chapter.)

You can use any design software you choose, however, using 

Expression Web or DreamWeaver gives you the best options 

for features, ease of use, and ability to have others work with 

you to grow your site in the future.

Structuring Website Templates

For many, building and managing a website is an incredibly 

difÞ cult task; I have complete empathy with them because it 

is deÞ nitely a difÞ cult thing to do. Most people never make 

it through the process of building a website that can actually 

earn money. Often, it is either incomplete, looks terrible or is 

abandoned out of frustration.
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Since this is a key element in running a Successful Website, I�d 

like to give a speciÞ c example of how I built the �structure� of 

BestWebsite .com. I also call this the �template� for the site. By 

template, I mean designing the graphics and navigation struc-

ture that is common to all pages and, thus, will be seen on 

each page of the website.

You can see my logo graphic at the top left (created in Adobe  

Photoshop ). I�ve chosen a top and bottom navigation struc-

ture so people can use the hyperlinks at the top and bottom 

of the pages to navigate through the site. 

*This template is laid out using a Table. 

You can build pages in either Expression Web or Dream-

Weaver without having a web server set up to host your site. 

The software program saves the pages you create on your 

local hard drive. However, I recommend setting up your web 

server Þ rst and then logging into the site �live� and building the 

pages right onto the server so it is viewable on the Internet  as 

soon as you save the page.

After opening the Expression Web application and logging 

into my server, I clicked the File  menu, then New, then Blank 

Page and then Table,  Insert and Table again, and then chose to 

insert a Table with 4 rows and 1 column and set the width 

of the Table to 800 pixels. I also set the borders to zero so 

the outline of the Table would not be visible to people who 

viewed the page through a browser. It was visible only to me 

so I could lay out the page during design and position the 

other elements, like graphics.

Then, I right clicked the third row down and selected cell 

properties and changed the background to light blue. I then 

used the Cell Corners and Shading to automatically create the 

black beveled look at the top and the shadow at the bottom 

of the Table.  

Then I dragged and dropped the BestWebsite  graphic into 

the top left and added the text hyperlinks �Home | Literary 

Agents | About Us | Contact  Us� to the top and bottom of the 

page, the copyright notice at the bottom and phone and email 

at the top right. Then, I clicked Save As and chose  Dynamic 

Web Template  (more on this in a moment.) After that, I right 

clicked inside the third row, which I had given a blue back-

ground earlier, and then selected Manage Editable Regions 

(I will explain this below), entered �Main Body,� Clicked on 

Add and then closed the dialog box.

Yes, that sounds a little complicated, but congratulations are in 

order because you�ve just been through one of the most  difÞ cult 

things to do when building your website, which is to build the 

general design for your website from which all other pages 
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can be created. (I go into more detail about the  advantages of 

creating a template for your site in a later chapter.)

Dynamic Web Template  

So what is a Dynamic Web Template?  It is an easy way to 

maintain a consistent look and feel throughout your website 

and this makes updates and adding pages a breeze. In the 

Þ gure below, you will see a gray box. When you create a new 

page from this Dynamic Web Template, the only thing that can 

be changed on this new page is the content inside the shaded 

box. This is helpful because you, or anyone else you have log in 

to help you build your website, will never  accidentally change 

the template of the website. 

If you would like to change the template at any time; e.g., any-

thing outside the shaded box, you just open the template page 

and make your change to it and it automatically updates every 

page in your website. It�s a fantastic way to easily  manage a 

website.

When you are ready to create a new page for your site, after 

you have created a template, just click File,  New Page and then 

Attach Dynamic Web Template. You�ll be looking at a page just like 

the one above, but you�ll be ready to add your content and/or 

any pictures. Here�s what I added to create my home page �
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The picture was added as clip art from iStockPhoto.com for 

less than $20. It is a fantastic place to Þ nd excellent quality 

photos that are royalty free. You�ll notice that the background 

is now green instead of the blue from the template. That is 

only because the picture�s background was green. The rest of 

the pages of my site, like the Contact Us , About Us and other 

pages, all have the blue background.

Key Point About Those Who Make the Most 

Money On line

On e of the key points about those who make the most 

 money online is that they understand the basics of Web 

 design� How to create a page, add and modify layout tables, 

 insert graphics, add content, make modiÞ cations to it, and back 

it up.

This can all be taught in about 75 pages of reading. Unfor-

tunately, the book that contains the 75 pages is 720 pages in 

length. Most people take one look at the book and say �No 

thank you.�

It can be a confusing book if you don�t know how to use it. The 

book I�m talking about is titled Using Microsoft Ex pression Web 

by Jim Cheshire; Published in 2007 by QUE.

It�s not a book you read straight through. It�s more of a  reference 

book, and the good news is, most of it you don�t need.

So what I�ve listed below is what you actually need from the 

book. If you take the information contained within the Best 

Website book you are reading now. And you use it with the 

knowledge you gain from the Chapters below. You have just 

set yourself ahead of almost every other person trying to 

make money online.

Here are the Chapters and page numbers from the book 

Using Microsoft Ex pression Web - Published by QUE. 

(2007)

Chapter 7, page 104-120 (Creating Pages and 

Content)

Chapter 8, page 128, 140 (Using Web Page Views)

Chapter 9, all of it (Using Tables and Layout Ta bles)

Chapter 14, all of it (Using Graphics an d Multimedia)

Chapter 21, all of it (Using Dynamic Web Templates)

The Big Picture � Putting It All Together

It is incredibly easy to get bogged down in the details of build-

ing a website. There are so many different coding options, 

server architectures, database tools and other options � it can 

literally feel mind numbing. I recently watched the two min-

ute introduction video for Expression Web on Microsoft.co m 

and was truly amazed at how confused I felt about what they 

were talking about. They have a way of making it complicated 

sometimes.

Setting up your server with Intermedia.net gi ves almost limit-

less support for any type of server setup, software and data-

base you�d like to use. And you can choose the least  expensive 

web server hosting option and upgrade later if you need any 
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additional add-ons, like an SQL database server or support 

for ColdFusion.

By using Expression Web or DreamWeaver, you have the max-

imum possible options for building your website. Both software 

programs offer free 30 day downloads and I encourage you to 

download them to see which one Þ ts you better. They are now 

more similar than ever and if you know one of them, you can 

move to the other without being totally confused.

They retail for around $400 each so you might want to check 

eBay for used copies. Also, for most people, you can go with 

a slightly older version of Expression Web, which is FrontPage 

2003 or Dreamweaver 7,  which will make it much less expen-

sive if budgeting is a concern.

Note: Many people get lost focusing on building their 

site and all these great features it�s going to have and then 

think people will just come to their site and immediately 

recognize how great it is and buy or join. This is deÞ nitely 

not what happens; you must complete your site to the point 

of being launched and get to the marketing of the site. It 

will undoubtedly take longer than you think, require more 

money than you thought and be harder than expected.

When embarking on building a successful website, most 

people plan for a 100 mile journey, when, in reality, it is 

more like a 1,000 mile journey. This is why so many people 

never complete their site; they run out of time, money and 

patience. 

The point here is to create a professional website as quickly 

as possible that looks good in any browser and on any display 

monitor and create it so it�s easy to manage in the  future, 

both by yourself and/or with anyone you hire to help. 

There are so many different things you must do well to run 

a successful, proÞ table website; you can�t get bogged down 

building your website. Just get the job done in excellent  fashion 

and move on to the marketing and other duties as quickly as 

possible. Given the complexities of web design, this is not an 

easy task. I will go into more detail later about building your 

website.

Note: The reason I didn�t mention Adobe Fl ash as a 

design tool is because the majority of websites don�t need 

to be built using Flash. Plus websites are easier to manage 

in either Expression Web or Dreamweaver.  I would only 

use Flash if building a visually intensive website such as 

those for movies and celebrities.

There is also the issue with Search En gine Op timization, 

wh ich is deÞ nitely harder with a Flash designed site. It�s 

okay to put Flash movies, banners or other elements into 

your website designed in one of the two tools I previously 

recommended, but don�t use Flash to build your entire 

site.

Employing A  Database �  BuySellWebsite.co m 

Example:

T he database I built for BuySellWebsite.co m was built in this 

manner. Just to give you an idea of how powerful this can be, 

I�ll walk you through the steps of creating this database from 

scratch with no programming knowledge.
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To start, I need to give a brief explanation of how  BuySellWebsite.

co m operates. The website accepts classiÞ ed listings and then 

displays them on its website for users to search. The pages 

are set up similarly to eBay�s with a number of listings on each 

page where you can click the hyperlink to read more about 

each business for sale.

The database for BuySellWebsite.co m ran most of this 

site. This is fantastic because it�s like having an additional 

 employee for free. After successful payment, the database 

took the listings, inserted them into the database, rotated 

the ads  properly, deleted old listings, processed renewals, 

 retrieved lost  passwords and allowed users to update their 

listings.

Since the database basically ran the website, this is why hav-

ing one is so valuable. Microsoft Ex pression Web will build 

the database structure almost entirely by answering questions 

about how you need the database to operate. Then Expres-

sion Web will write the database code in Active Server Pa ges 

(ASP) and insert it into your pages automatically. It is a bril-

liant tool if you know how to use it correctly. (Check the Bo-

nus section for a Step by Step guide at BestWebsite.co m/

Bonus.)

Hire-Out Work Example:  I want to give an example of 

how I use Microsoft Ex pression Web to manage my website 

and have others import work into it. 

I needed a speciÞ c part of the database built that Microsoft 

Ex pression Web could not do through the Database Wi zard. 

 SpeciÞ cally, I was trying to set up a tracking feature to track the 

number of times each classiÞ ed ad was clicked on.

I contacted a database designer, and told him the speciÞ cs 

of what was needed as well as the username and password 

for logging into my web server. He then created the code 

on his computer, logged into my server through File Tr ansfer 

Pr otocol (FTP), uploaded the code into the proper area and 

modiÞ ed a few of the pages on the server that dealt with how 

the database operated.

This cost me about $200 and was well worth it because of 

the complicated nature of the coding as well as the value 

it added to my website. Many database designers use soft-

ware that you have never heard of to create their code, 

and most of them prefer to log in via FTP to add it to your 

website. Both Expression Web and DreamWeaver allow 

database designers to connect to your web server in the 

 manner they choose and add their code seamlessly into your 

website.

Graphics

On ce again, I am describing how successful website owners 

build and run their websites, thus, the discussion about Graph-

ics is  based on this viewpoint. Most successful website owners 

can both maintain their website through one of the web de-

sign software tools previously mentioned and, at least, be able 

to modify their own graphics, if not create them using one of 

the two software tools listed below.

The reason why so many successful website owners can 

maintain their own website and modify their graphics is be-

cause this puts them in the driver�s seat as far as being able to 

build the website they see in their minds� eye and create the 

marketing campaign around it.
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I can�t stress enough how important it is to know how to 

maintain your own website and modify your own graphics. 

Understanding these two things will automatically put you 

ahead of most of your competition and if you can bring your-

self to the point of being able to build your own pages and 

design your own graphics, you can almost guarantee your site 

will have at least some success.

If you were to remove the graphics from almost any  website, 

there almost would not be a website. Great quality profes-

sional graphics will deÞ nitely create credibility and make 

you stand out from the rest. There are really only two op-

tions with graphics � create your own or hire out the 

creation.

If you are creating your own, the two main types of software 

that website owners choose are Adobe Ph otoshop an d Adobe 

Fireworks.  These two can do great things for creating  excellent 

graphics for your website and are especially designed to 

create website graphics. 

I recommend these two not only because of their ability to 

build amazing graphics, but also because they will be in an 

original Þ le format that can be modiÞ ed by most other graphic 

designers if you need help. You would also have the ability to 

sell them along with your website to make additional money. 

(More on this in a later chapter.)

Photoshop is  the more expensive, about $600, and Fireworks 

is  $299. If you�re upgrading from a previous version, they are 

about half that cost.

If you will be hiring out the creation of your graphics, a great 

way to get it done cost effectively is by going to eLance.

com and posting a free ad for what you need and you will 

quickly have 20�30 people bidding on creating your graph-

ics. Then, you just choose the one you are most comfortable 

with.

It pays to have some layout design already sketched out 

on paper as to what you want done as far as graphics are 

 concerned. I�ll give a couple of examples because sometimes 

 people don�t know where to start.

Probably the most important graphic on your site will be your 

main header graphic that contains your business name and 

slogan. As an example, the BestWebsite  header graphic is sim-

ple text with a dividing line between the name and slogan.

This graphic is only 250 pixels by 50 pixels and is placed on 

the top of the page in a table with rounded borders to frame 

the graphic. This is the simplest of graphics created in Pho-

toshop  that uses a few effects like Bevel/Emboss and Drop 

Shadow.

If you hired someone to create this graphic for you on eLance.

com, it would probably cost $50�$100. Another more com-

plicated graphic is the one I did for BuySellWebsite. com that 

runs the entire length of the top of the website. It is 800 pixels 

wide by 70 pixels high.
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(shown here smaller than actual size)

This graphic has the business name, slogan, background, and 

silhouette of people shaking hands. This graphic would prob-

ably cost between $150�$200 on eLance.com. How big 

your graphic is depends on how you intend to lay out your 

website.

I want to describe the difference be-

tween creating your own graphics and 

being able to modify graphics. If you 

are able to modify graphics, this means 

that you are able to open an existing 

graphic in a graphic design tool and be 

able to do some general modiÞ cations 

to it. As an example, I got this billboard 

sign from clipart, opened it in Photo-

shop and  added the words �Advertise Her e� in red and 1.800.

CALL.NOW in black.

Being able to modify graphics also  entails resizing images and crop-

ping them. If you try to resize a graphic in either  Dreamweaver 

or  Expression Web, the graphic loses resolution and looks 

 pixilated. This is why it�s good to be able to know how to  modify 

graphics because you can open the graphic in your graphic 

design tool, and properly resize the image without losing any 

image quality.

Conversely, if you have to rely on a graphic designer to make 

minor changes, you will quickly deplete your budget and add 

signiÞ cant time to the design process.

Being able to create graphics is just as it sounds, it is the 

ability to start with a blank screen and create images from 

nothing. 

Most successful website owners don�t 

know how to create graphics from scratch. 

However, they do know how to modify 

existing graphics. 

Key To Making Money Onl ine

Key : I�d like to describe one of the key differences between 

those who make money online, and those who lose money 

online. Those who make money online know about the 100% 

rule, which is that they don�t need things to be 100% correct 

before they move on. I�ll give an example:

When a friend was designing a website in the past, he  needed 

a login function to check for a user ID and password to be 

able to view a membership section of the website. There 

wasn�t any sensitive information located in the membership 

section, so security was not high priority. Instead of hiring out 

the database design he needed to be able to validate log-

ins, he just used a submission form where people entered 

their username and password, and it took them directly to 

the members� section without checking to see if the entered 

information was correct. 
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Since he knew that the vast majority of people, probably 

99% or more, would Þ ll out the new user form Þ rst and then 

attempt to login, he knew it was Þ ne not to have it 100% 

 correct. 

There were several reasons to do this. The most im-

portant is that he still had control over his website be-

cause he could easily create a login function himself using 

the tools provided by the Web design software. He also 

saved money that he would have needed to spend on the 

designer.

Having as much control as possible over your own website 

is essential. Also, saving time and money is critically impor-

tant. Most of the time this advice is met with aversion, and 

I can understand the criticism. However, I am merely 

stating one of the differences between peo-

ple who make money online and people who 

don�t. Those who do, know how to build the 

function they need quickly without involv-

ing an outside designer or spending a lot of 

money.

I have seen many websites never get off the ground, most-

ly because they were trying too hard to make things 100% 

right at the beginning. Think about the aspects of your web-

site that can be solved the easy way Þ rst. Then, once your 

website is up and running and you understand how people 

use your website, you can come back to that aspect and 

correct it or possibly realize that nothing more needs to 

be done.

My intention with this book is not to describe the Utopian 

way to build a website; it is to describe how successful 

business owners build and run their websites to earn 

signiÞ cant money online.
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CH. 5 Remarkable Internet Mar keting

At  the beginning of this book, I listed the BestWebsite Ess en-

tial 9TM and the Þ rst thing on that list was to Create a Remark-

able Website. In the long run, it is far less expensive to build 

a remarkable website than it is to advertise an average one.  

Give people a reason to talk about your website and they 

will do your promotion for you!!

Come up with a remarkable aspect for your product, service, 

business, etc. and then incorporate it into your website. 

Let me deÞ ne what remarkable is. Remarkable is anything you 

do that someone else talks about or remarks about. So, by 

deÞ nition, it is remarkable.

Let me give an example. When we released a Press Rel ease 

for the BestWebsite Ess ential 9, it took only one day before 

Yahoo! Ne ws had  picked it up and distributed it through their 

news network. So, by deÞ nition, the BestWebsite Essential 9 is 

remarkable because Yahoo! News chose to talk about.

This concept is clearly described in Seth Godin�s m arketing 

books like Purple Cow, FREE Prize Inside and The Dip. 

I haven�t seen anyone be truly a step ahead in the marketing 

game like he is. He is deÞ nitely worth reading.

Understanding the process of creating a remarkable website 

is very helpful. Let me give another example ...

My last business was BuySellWebsite.com . It was remarkable 

because it was the #1 most visited website for sale market-

place. Many people remarked about it in e-mails, blogs and 

news stories, essentially doing my promotion for me! 
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Of course, I didn�t start out number one. If I remember right, 

I started out with 17 competing businesses ranked ahead of 

me. However, after employing the marketing techniques I�m 

showing in this book, I was able to achieve the number one 

ranking.

The reason why having at least one remarkable aspect to your 

business is so important, is because the effectiveness of the 

marketing techniques talked about in the next two chapters 

will be multiplied many times over.

For example, if you Þ rst achieve some reasonable search  engine 

rankings and begin to get trafÞ c to your website, and IF you 

have a remarkable aspect to your website, the people that visit 

your website will talk about you to their friends, on their blogs, 

and in e-mails or possibly link to you from their website.

This is incredibly helpful and makes everything you do easier. 

The more links you have pointing to you, the easier it is to get 

higher search engine rankings and far better keywords. You will 

also enjoy the trafÞ c that they send you as well as  additional 

credibility offered by their recommendation. 

If someone else recommends you, it is far 

easier to make a sale than if that visitor 

comes to you through a paid advertisement.

As I work on the promotion for this book, my job is to Þ nd 

a remarkable aspect to promote it. It�s going something like 

this ...

There are many Internet mar keting books out there. I�m trying 

to write one that is short, cuts out the clutter and shows a 

clear path to success. That in-of-itself is remarkable. 

But I�d like an additional remarkable aspect. The idea I�m lean-

ing towards is giving away a free optimized link from Best-

Website.com  to your website with every book sold. I believe 

that is remarkable because, just by purchasing the book, you 

can help your search engine rankings � and no other 

book can do that!

For me, this is the perfect gift to give away; Seth Godin ref ers 

to it as the FREE Prize. Everyone should have one for his or 

her website. It�s something that costs you a little, but has high 

perceived value, and something no one else is doing.

In this case, the cost is minimal. I just need to spend the time 

doing the programming to make it automated. The perceived 

value and actual value are high. And I know of no one else 

doing this. 

There are literally hundreds of ideas like this that you can 

come up with to offer alongside whatever it is you�re selling. 

Spending time to come up with one is well worth the effort.
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CH. 6 Search Eng ine Opt imization 

Str ategies

When Search Eng ine Opt imization is  done correctly, you can 

enjoy a steady stream of interested visitors to your website 

ready to buy your products. If done incorrectly, you will unfor-

tunately be among the other 98% of Internet ent repreneurs 

losing money online.

I have seen many examples of great looking websites that lost 

lots of money because there was no trafÞ c. Understanding 

where to spend your money and what to spend your time on 

is essential to success in Internet mar keting.

I�d like to break Search Eng ine Opt imization int o two parts: 

The Basics and Second Stage SEO . N either category 

is necessarily difÞ cult to implement. However, if not done cor-

rectly or not at all, the strategies are useless. The true power 

comes when you do both of them because they multiply each 

other�s effectiveness.

The Basics essentially refers to keyword research, and 

the changes you make to your website to optimize it for the 

search engines. Second Stage SEO  is  how to get high-

quality websites to link to you.

Even though I refer to it as the Basics, it is not basic knowledge. 

Information abo ut how to implement the basic strategies I 

outline here is difÞ cult to Þ nd, sometimes confusing and often 

contradictory. 

Now I�d like to describe some of the basic Internet mar keting 

techniques that successful website owners, myself included, 

use to promote their websites. 
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The Basics can be summarized in two steps for optimizing 

your website for search engines: 

1.) Select the keywords that you are going to target. 

2.) Make the changes necessary on your website to 

optimize those keywords for the search engines. 

The Basics: Keyword Sel ection Process

Sel ecting the proper keywords sometimes is more difÞ cult than 

it might appear. The way you go about it depends on if you are 

starting your website from scratch or if you are  optimizing 

an existing website. It also depends on how  competitive the 

keywords are you�re trying to reach.

What I am about to describe is a very effective and easy 

way to come up with a keyword list to target that gets re-

sults very quickly. I deÞ ne �getting results� by obtaining Þ rst 

page  rankings on the major search engines for a particular 

keyword.

Let me sum up the process Þ rst and then go into speciÞ cs. 

Many times, when you are starting out, you don�t have a  handle 

on how you�d like to represent your website, its products and 

the angle from which you want to sell, which is okay. As you 

move through the startup process, it becomes clear and you 

can change your target keywords accordingly.

But it�s good to get some keywords going right from the start 

and put them on the Þ rst few pages of your site to let the 

search engines start recognizing your site, what your site is 

about and establish your website�s existence since the longer 

your site is up, the better it will rank.

As an example of how I started the keyword process to sell 

the book you are reading now, I came up with some gen-

eral keywords I thought people who would be interested in 

purchasing my book might search for. I then selected several 

highly targeted keywords within the general list and targeted 

those Þ rst because (1) they are easy to get in a short amount 

of time (generally less than a month) and (2) they convert 

into sales at a very high rate because they are so targeted.

One of the general keywords I started with for this book 

was the keywords: �Internet mar keting.� I really like the free 

keyword tool by WordTracker.com (http://freekeywords.

wordtracker.com) because their tool shows an estimated 

number of searches performed for that keyword compiled 

from MetaCrawler.com and DogPile.com, which are search 

engines that search the search engines. That sounds weird, I 

know, but try it for a search once and you�ll see it�s pretty 

good!

These two search engines are unique in that they actually re-

lease their raw search data, meaning it shows you how many 

times a particular keyword was searched for the day before. 

Google, Ya hoo, MS N and all other major search engines are 

very secretive about their search data and don�t release it to 

anyone. 

Some people might say it can be inaccurate to use limited 

search data. However there is no 100% accurate tool available 

anywhere. Plus, when you use it in conjunction with Google 

Sug gest (which I will explain in a moment), it is great because 

you are essentially querying their database of search terms, so 

you�re getting the data right from the source! And it also acts 

as a backup to the results provided by WordTracker.
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So, back to WordTracker�s Free Key word Too l, I  type in �Inter-

net mar keting� and this list comes up.

What I�m looking for is a laser targeted keyword for my prod-

uct and the two that jump out are �Internet  marketing book� 

and �Internet marketing books.� To show you how I came to 

that conclusion, I�ll walk you through the decision process.

I�ve included the top ten results in the above list and I omit-

ted a number of results to show �Internet  marketing book� 

and �Internet marketing books,� which were further down 

the list. This list showed me the keyword �Internet marketing 

book� was searched for an estimated 40 times yesterday on all 

search engines combined. They use a formula to calculate the 

estimated daily search volume that includes Google , Yahoo , 

MSN and others. 

This is a low searched for keyword, however, it is laser tar-

geted. Since I also know that the search engines often include 

the plural as a single result, meaning �Internet  marketing book� 

and �Internet marketing books� with an �s� are viewed as the 

same thing, it means that there is a combined total search 

volume of 54 per day across all search engines and I only need 

to target one of the keywords to cover both.

A great complement to WordTrackers Keyword  Tool  is Google  

Suggest (http://www.google.com/webhp?complete=1&hl=en); 

you can also go to Google.com and type in �suggest� for the 

link. If you type in �Internet  marketing,� it starts suggesting key-

words for you in real time. This list is extraordinarily helpful 

because it shows the ten most relevant keywords that have 

the keywords you typed contained within them. Google�s Sug-

gest list for the keyword �Internet marketing� looks like this ...

Keyword  Number of 

 Results in Millions

internet marketing 398

internet marketing online 232

internet marketing afÞ liate program  5

internet marketing company 186

internet marketing services 280

internet marketing center 195

internet marketing strategies 116



Best Website

62

Search Engine Optimization Strategies

63

internet marketing book   61

internet marketing solution 172

internet marketing blog 174

The number of results, which is Google �s number showing 

how many pages on the internet contain the keyword is a rea-

sonable indicator of how competitive a keyword is. However, 

it is only a guide because of how they calculate the number 

of results. For instance, they count a page as a �result� that 

contains the keyword �Internet � and �marketing� on the same 

page. However, that is not really a competitor of yours.

In this list, the keyword �Internet  marketing book� is the most 

relevant and speciÞ c for what I�m selling and is also less com-

petitive than the others based on the number of results.

If I can obtain a Þ rst page ranking for this keyword on each 

search engine, I can reasonably expect to capture a 20% click 

through rate, which means I can expect approximately eleven 

visitors per day from this one keyword. Note that with key-

words that are this targeted, they convert at an incredibly high 

rate and 10% to 20% is very common. This means that I will 

likely be selling one to two books per day from this one key-

word alone.

From the time I selected the keyword �Inter-

net  marketing book� until the time I had a Þ rst 

page ranking on Google  was only 11 days. This is 

quite incredible for all the people out there who have started 

an Internet business and have spent months and months get-

ting zero sales. It is very helpful for your motivation and your 

psyche to be making money almost from the start and, hence, 

why I recommend using laser targeted keywords to boost 

trafÞ c. 

Since laser targeted keywords are much easier to get, I didn�t 

have to do a lot to achieve the ranking. Here�s what I did �

I had the basic pages of my website up with basic design and 

text as well as my book for pre-sale, including a Home Page, 

About Us page, Contact  Us page, and the Þ rst four chapters 

of the book split onto four different pages. 

I then opened my Home Page using Microsoft  Expression Web 

and right clicked the page, selected Page Properties and made the 

Title of the page Internet  Marketing  Book  (labeled 1. below). I also 

added it to the meta keywords section (labeled 2. Below) that is 

under the same page�s properties tab. Then, I selected OK.
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I then added the keyword �Internet  marketing book� to the 

top of every page in small type. The closer to the top of the 

page, the more emphasis the search engines place on the 

keyword. (labeled 1. below)

The only thing I needed was a few other quality websites link-

ing to mine to give the search engines enough of a reason to 

rank my website on the Þ rst page.

Since this is a low competition keyword, I only need a few 

other quality websites linking to me. We built a Squidoo.c  om 

webpage (Squidoo.com/BestWebsite)  that contained the Þ rst 

four chapters of my book and pointed all the hyperlinks back 

to BestWebsite.c om. 

I then purchased a Yahoo D irectory Listing for $299 a year 

and used the free service, Digg.com (talked about in the next 

chapter), to submit my chapters and that was it! Eleven 

days later, Google h ad BestWebsite.c om ranked 

on the Þ rst page!

So, here it is, if you go to Google.c om and type in �Internet 

marketing book,� it returns the following results on the Þ rst 

page with the keyword �Internet M arketing B ook�  displayed as 

the title linking to BestWebsite.c om (labeled 1. below)

I�d like to give credit to my business partner, Am-

ber Massey, w ho actually did the work to create 

the Squidoo pa  ges. She has written a great tutorial 

to building your Þ rst Squidoo Page that is included 

in the next chapter.

For most Internet bu sinesses, you�ll likely be able to Þ nd 

three or four laser targeted keywords that you can start with. 

I�ve listed my Þ rst one here, �Internet marketing book,� and 

I have also chosen three others from the general catego-

ries of  �search engine optimization,� �SEO� a nd �Internet 

 marketing.�

 This is a cinch to do if you designed your site using a Dynamic 

Web Template o r other template-based system because you 

only need to update one page. 

As far as the modiÞ cations to my website went, that was all 

I needed. By making the modiÞ cations to my website for this 

keyword, it was easy for the search engines to understand 

what my website was about. 
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Starting out with this method allows me to get incredibly tar-

geted trafÞ c very quickly and start making sales almost im-

mediately! It also does another thing, by targeting the keyword 

�Internet ma rketing book,� it also indirectly targets the key-

word Internet marketing. And the same goes for the other 

laser targeted keywords.

The reason why you don�t want to target the big keywords 

Þ rst is because they take so much longer to get results and 

you have to do a lot more to get them. The keyword �search 

engine optimization� is one of the most Þ ercely competitive 

keywords on the Web. To give you an idea of how difÞ cult it 

is to obtain a Þ rst page ranking for this particular keyword, 

consider this ...

If you go to Google an d type in �search engine optimization,� 

the websites listed on the Þ rst page, on average, have been 

on the Internet si nce 1998, and the average number of links 

pointing to each of them is more than 4,100.

Don�t let me scare you, though. Most keywords are nowhere 

near this bad. The longer your website is up, with some opti-

mization as well as knowing how to get quality websites to link 

to you, you can achieve excellent results as well. 

The Basics: Keyword Se lection Process II 

In this particular keyword example, I�d like to use the example 

of one of my good friends, Sarah Martini,  starting a photog-

raphy website to sell her photography services (SarahMartini.

com). This is a local service, which automatically makes it a 

niche market. She lives in the Los Angeles ar ea; thus, the Þ rst 

keyword that comes to mind is �headshots.� Here are the top 
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10 searches using WordTracker�s Free Ke yword to ol that con-

tain that keyword: 

The sixth one down is perfect, �Los Angeles  headshot 

 photographers.� Since I�d like to get at least two to three more 

laser targeted keywords, I typed in �Los Angeles photogra-

pher.� And the following list was returned: (following page)

Out of this list, we selected �Los Angeles  Photographer � with 

76 searches per day (you�ll notice I added the plural form 

of the keyword to the search total) and �Los Angeles com-

mercial photographers� with 17 searches and, Þ nally, �LA 

headshot� with 7 searches per day that came from another 

search we did.

So the list looks like this �

Los Angeles  headshot photographers (38 searches) 

Los Angeles Photographer (76 searches) 

Los Angeles commercial photographers (17 searches) 

LA headshot (7 searches)

It�s not just about getting the keyword with the maximum 

number of searches. It�s also about targeting as speciÞ cally as 

possible. I love working with websites like this because such 

dramatic results can be achieved so quickly.
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Since she doesn�t have chapters of a book like I did to put on-

line, she�ll likely need to write three or four articles targeting 

each of these keywords. The articles don�t need to be lengthy. 

They just need to be relevant and engaging and related to 

photography. Then, she used the same method I described 

above to target the �Internet  marketing book� keyword.

Since this example is slightly more in depth, let�s go over the 

steps in detail. At this point, she has her website up with the 

basic pages; these are a Homepage , About Me page, Prices 

page, and a Sample Gallery page. After she completed writing 

her three articles, she posted them on her website in the fol-

lowing manner�

1. Open her website using Microsoft  Expression Web; 

2. Then click New, Page, from the Dynamic Web tem-

plate, which is the template Þ le you created earlier ; 

3. Then paste your article onto the page and click File , 

Save As and save the Þ le as www.sarahmartini.com/ 

Los-Angeles-headshot-photographers.htm

This Þ le is saved in the root directory of her web server. The 

closer it is to the root directory, the more important search 

engines place on the page (although it�s not a huge boost, 

everything helps.) It also makes it easy for them to recognize 

the keywords. You�ll also want to use the keyword as the Title 

of the page and at least once more somewhere in the body 

of the article.

In the past, how to target keywords for the search engines 

properly used to be incredibly technical. But the search en-

gines are very smart now. If you target each keyword this way 

and have other high-quality websites linking to you that are in 

your industry, you�ll have no trouble achieving great rankings.

The more competitive a keyword is, the more 

websites you�ll need linking to you to achieve 

a great ranking. This really can�t be overemphasized. The 

main reason why one website ranks better than another is 

because of the number of high quality relevant links pointing 

to that website or webpage.

Yahoo  and Google  are very smart. They have focused on one 

of the keys to a successful high ranking website that is almost 

impossible to duplicate. And that�s the fact that if someone has 

taken the time to create a link to your website and hundreds 

or thousands of people have done this, that means that hun-

dreds or thousands of people have decided you have quality 

information and are worthy of a high-ranking.

Of course, spam artists have tried to get around this with link 

farms and questionable linking strategies. Yahoo , Google  and 

MSN can easily spot these tactics and nullify them. There is 

no reason to try to trick the search engines. Instead of having 

them working against you, you�ll set it up so the search engines 

work for you! I will discuss link building in-depth in the next 

chapter.

Let�s clear a few things up. I�m sure there are questions 

like: how do you know how competitive a keyword is? 

How do you know if the keyword receives enough 

searches? How long will it take to achieve Þ rst page 

rankings? What percent will convert into sales?

There are no absolute answers to any of these questions 

because of the number of variables involved. It depends on 
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the product you�re selling, how hard you work on your Inter-

net  marketing, how good your website is, and how tough the 

keywords are you�re going after.

I like to think of it like this � immediately go after the laser 

targeted keywords because if you�re not able to get those, 

there�s no way you can get the bigger ones. And the good 

news about going after the laser targeted keywords is that 

you can get feedback much sooner and adjust your strategy 

accordingly.

I�ll give a few speciÞ c examples of keywords and the number 

of searches they receive. For instance, �search engine optimi-

zation� receives more than 24,000 searches per day. This is a 

huge keyword and a Þ rst page ranking will likely mean thou-

sands of visitors per day to your website. 

If you�re selling a low proÞ t item, you might need this much 

trafÞ c to turn a good proÞ t. On the other hand, if you have 

a keyword like �Los Angeles  headshot photographer,� which 

receives only 38 searches per day, that might be all you need 

since each photography package sold could earn thousands 

of dollars.

There are two main keyword tools that can help you in 

 selecting keywords. One of these I�ve already mentioned 

which is WordTracker.com. Up until now I�ve only spoken of 

the free keyword tool. They also have a paid membership ser-

vice that essentially ranks the keywords for you as well as how 

 competitive they are.

The paid membership tool can be very helpful, but there is 

also a lot of data there and it can be confusing, especially if 

you�re just starting out. You might feel you have to start out 

with the perfect keyword. I�ve seen this many times where 

people get analysis paralysis and will not move forward be-

cause they�re presented with too much data.

You can save a lot of time in the beginning by just using the free 

WordTracker keyword tool and using Google  Suggest to get 

an idea of other related keywords you might not have found 

through WordTracker�s tool. Then, if need be, come back in a 

month or two after you�ve seen how your laser targeted key-

words are doing and purchase a WordTracker membership to 

Þ nd additional keywords.

The other main paid keyword tool is KeywordDiscovery .

com. I don�t have as much experience with them as I do with 

WordTracker. However, I have heard good things about them.

Over the many years I have been doing this, it is my opin-

ion that the free keyword tool, combined with using Google  

Suggest, is all most people will need. I have also learned that 

almost any keyword service you use, whether paid or free, will 

return similar results so don�t feel like you have to use any one 

in particular. 

One of the most difÞ cult aspects of building a proÞ table web-

site is trying to get past all the clutter. There�s so much confu-

sion and so many things to do that compete for your time, 

don�t get hung up and spend all your time on something that�s 

unimportant.

Pay-Per-Click  

There is something I haven�t talked about yet, and that is 

pay-per-click advertising. Both Yahoo  and Google  offer this 

service where you bid how much you�re willing to pay for 
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each click. I liked pay-per-click three to four years ago when 

you bid a certain amount; based on that bid, if you were in the 

third-place, your ad would show up in the third ranking when-

ever someone completed a search for that keyword.

At this point, however, for virtually every keyword pay-per- 

click is extremely competitive and it is almost impossible to 

turn a proÞ t. I actually still recommend doing it, but keep it 

within a limited scope. Their tools are so complex that you can 

spend many, many hours trying to optimize your pay-per-click 

campaign. 

For instance, using Google  AdWords (adwords.google.com), 

from the time you open the account to the time your ads 

are live, can be less than hour. They have an amazingly fast and 

easy tool that gets you started but that is part of the problem. 

It�s too easy and too fast and everyone does it. 

Then, the complexity begins when you attempt to optimize 

your campaign. They make you feel like you will eventually Þ g-

ure out the combination that makes it proÞ table, but the vast 

majority of people do not. The competition is Þ erce and, as I 

said, it is almost impossible to turn a proÞ t.

I do still recommend it because you can get quality traf-

Þ c based on keywords you select and track the sales to 

determine which keywords produce the most sales. This 

is incredibly valuable knowledge to have. Although this is 

not veriÞ ed, I do believe that Google  uses this information 

also to rank your website organically. Because they know if 

you�re paying for a particular keyword, it is likely relevant to 

your website.

In my opinion, part of the reason that the two Google   founders 

are both ranked in the top ten richest billionaires in the world 

is because the AdWords tool they developed is a brilliant 

 device that extracts money from you and gives it to them. I�m 

being a little harsh on them, but it is essentially true. 
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CH. 7 Second Stage  SEO 

Second stage search optimization (SEO ) occurs after you 

have your basic website at least up and running and you�ve 

made the necessary changes to your website to optimize it 

for the search engines. You are now ready for second stage 

SEO, which has a lot to do with building quality links to your 

website.

A link from a quality website is from a website that search 

engines already rank high for a competitive keyword in 

your industry. Another way to measure it is to use Alexa .

com. If the website ranks within the top 1,000, it is a very 

high- quality link; if it ranks within the top 25,000, it is still a 

high-quality link. 

Note: Alexa.com�s ranking system becomes inaccurate 

beyond the top 25,000.  Also, a website can still be 

considered a high-quality link even if it doesn�t rank within 

the top 25,000.  As long as the website ranks well for a 

good keyword in your market, a link from that website to 

yours counts as a high-quality link.

I�d like to mention brieß y one of the biggest misconceptions of 

ranking high in the search engines. Many people believe that it 

is the keyword optimization done to your website that has the 

largest impact on your rankings.

In the past, this was true. However, with today�s very smart 

search engines, the most important factor is other quality 

websites linking to yours.



Best Website

78

Second Stage SEO 

79

As an example, I want websites linking to me that have to do 

with Internet  marketing, search engine optimization, website 

design and building proÞ table websites in general.

It is incredibly difÞ cult to get quality websites within your mar-

ket to link to you. However, since you have this book, I can 

show you an easy way to obtain high-quality links pointing 

to your website that come from pages that have the right 

keywords in them, that the search engines place high value on 

and, most importantly, that you have control over!

I don�t, however, want to lessen the importance of creating a 

remarkable website in the Þ rst place. By having a remarkable 

aspect to your website and then employing the Second Stage  

SEO  I go into in this chapter, you can quite literally create 

amazing trafÞ c ß ow to your website. 

It�s easy to see which websites search engines believe are im-

portant by typing in a keyword for your industry and seeing 

who is ranked on the Þ rst few pages. 

The following list shows seven high quality links that you can 

get that point back to your website and most are free. Do 

not underestimate the power of these links; each of these is a 

heavy hitter in its own right. And, when set up properly, they 

can produce remarkable trafÞ c and dramatically boost your 

search engine rankings for your website.

1. Squidoo  .com

2. Digg.com

3. Del.icio.us

4. StumbleUpon.com

5. Yahoo  Directory Listing

6. PRWeb .com

7. Majon.com

Free  Squidoo   Page

Building a free Squidoo.  com page (they refer to them as Lens-

es)  is a fantastic way to not only boost search engine rankings 

for your own website by linking back 

to it, but also to gain valuable trafÞ c 

from the business oriented Squidoo 

community. Keep in mind that creat-

ing unique, useful, remarkable content 

is actually the best way to get your 

Squidoo page (and therein, whatever site it is promoting) to 

perform well in search engines. 

Be mindful not to just recycle carbon-copies of your existing 

content onto a Squidoo   page as this won�t be much of a win. 

Use your Squidoo page to make a new statement about your 

website topic and your efforts will be rewarded.

Alexa. com ranks Squidoo   within the top 1,000 most visited 

sites on the Internet  (currently #673.) This is part of the rea-

son why it is such an important link to your website.

There are a couple of ways to use Squidoo.  com. If you�re not 

yet ready to build a full website, you can start by building a 

Lens  here to get things going and to see others� comments 

about your work, which can be very helpful. Then, at a later 

time, when you�re ready to build your website, you can create 

links pointing back to it.
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However, if you already have your website up and running 

and you have written your three or four articles and chosen 

your laser targeted keywords, then you�re ready to go! Check 

out Amber Massey� s advice on Creating Your First 

 Squidoo   Lens  at the end of this chapter.

You�re welcome to see our Lens  at Squidoo.  com/BestWebsite 

 as an example.

Read more in depth about Squidoo.  com at the end of this 

chapter.

Digg News, Del.icio.us Bookmarks  and 

StumbleUpon

 digg� del.icio.us® StumbleUpon®

These three websites are an excellent way not only to boost 

search engine rankings, but also possibly to generate tens of 

thousands of unique visitors to your website from these on-

line communities.

I�ll give a brief description of each and then go into how to use 

them to help you.

According to Wikipedia,  Digg.com is a community-based 

popularity website with an emphasis on technology and sci-

ence articles but recently expanding to a broader range of 

categories, such as politics and entertainment. It combines 

social bookmarking, blogging, and syndication with a form of 

non-hierarchical, democratic editorial control.

News  stories and websites are submitted by users, and then 

promoted to the front page through a user-based ranking 

system. This differs from the hierarchical editorial system that 

many other news sites employ. However, the news stories 

are not independently veriÞ ed and, as such, they can only be 

viewed as user generated content.

Wikipedia,  deÞ nes Del.icio.us as.

The website del.icio.us (pronounced as �delicious�) is a Social 

Bookmarking web service for storing, sharing, and discovering 

web bookmarks. The site was founded by Joshua Schachter in 

late 2003, and was acquired by Yahoo!  in 2005.

And Þ nally, Wikipedia  describes StumbleUpon.com as ... a 

web browser plugin that allows its users to discover and rate 

webpages, photos, videos, and news articles. These webpages 

are typically presented when the user � known within the 

 community as a Stumbler � clicks the �Stumble!� button on 

the browser�s toolbar. 

StumbleUpon chooses which new webpage to display based 

on the user�s ratings of previous pages, ratings by his/her 

friends, and by the ratings of users with similar interests; i.e., 

it is a recommendation system, which uses peer and Social 

Networking principles. There is also one-click blogging built in 

as well. Users  can rate, or choose not to rate, any webpage 

with a thumbs up or thumbs down, and clicking the Stumble 

button resembles �channel-surÞ ng� the Web. Toolbar  versions 

exist for Firefox, Mozilla Application  Suite and Internet  Ex-

plorer, but it also works with some independent Mozilla-based 

browsers.

eBay acquired StumbleUpon in May 2007 for $75,000,000.
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Ok, so how do you use them to help you!...

A brief look at how the search engines recognize links is help-

ful. For instance, Google  has an algorithm in their search engine 

called �QDF� which stands for Query Deserves Freshness.

In practical terms this means that a news story submitted to 

Digg.com can literally show up in Google� s search engine da-

tabase results within minutes. If you submit an article to Digg.

com, it will likely be indexed by the search engine and appear 

within the search results within the hour.

They�ve added this to their algorithm to make sure breaking 

news stories are always well represented immediately within 

the search engine. This also makes it an excellent search en-

gine optimization tool for you because it�s so fast.

The best way to use Digg.com is to submit a high-quality ar-

ticle that has the keywords you�re targeting within the title 

and/or the description.

By the way, Digg.com users love articles like this. Things 

that are lists and quick easy reads tend to be dug a lot 

and frequently reach the Digg home page.

As an example: When I posted the Þ rst four chapters of this 

book on my website, I had saved them as four separate Þ les. 

The Þ rst chapter was the Þ rst article I submitted. Chapter 1 

contained the BestWebsite  Essential 9 located here �

http://BestWebsite. com/The-Essential-9.htm

The best way to Digg it is to open the page you�d like Dug on 

your website using your web design software. And then copy 

and paste the following code at the bottom of the article. 

(You can copy this code from their site at digg.com/tools/.)

<script src=�http://digg.com/tools/diggthis.js� 

type=�text/javascript�></script>

Then, when you click File  and Save and view your page through 

a browser, a new button will appear at the bottom of your 

page that looks like this �

Now, simply click the digg it button and if you don�t already 

have a digg.com account, it will ask you to set one up, which 

only takes a moment. After that, it will ask you for title for the 

article; in this case, I chose�

The 9 Most Important ProÞ table Website Tips.

It will then ask you for a short description for the article, which 

I wrote as�

�The BestWebsite®  Essential 9 - is the nine most impor-

tant things you can do to make your website a remarkable 

 success.�

Then, choose the most appropriate category, i.e., business, 

entertainment, tech, etc., and click submit and within a few 
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minutes, you�ll see your story appear in the Upcoming Articles 

s ection. 

You can see what�s being listed right now for the category 

of business at � http://digg.com/news/world_business/ 

upcoming 

Both Yahoo a nd Google w ill likely index the article within the 

hour, and you�ll have an excellent high-value link pointing to 

your website that has the right keywords contained within it.

If your article is well written and the information is remarkable, 

you have a chance of making the Digg.com Front Page. This 

alone can send tens of thousands of visitors to your  website 

in a single day.

Please see the free bonus section at BestWebsite .com/

Bonus for articles on how to do this as this method 

changes frequently.

Now on to del.icio.us and bookmarking with them. While 

Digg is centered on a public forum, del.icio.us is centered on 

a personal forum. What that means is, when you bookmark 

a webpage using del.icio.us, it saves it to your own personal 

page. You can see mine at http://del.icio.us/bestwebsite, my 

own personal page of saved links to other web pages.

The reason it is a great search engine optimization tool is 

because you can choose a page to bookmark, which creates a 

link to the page, then you can also choose a title, description 

and tag words (tags are essentially keywords).

For instance, when I bookmarked the page for the BestWeb-

site  Essential 9, it looked like this ...

The 9 Most Important ProÞ table Website Tips.  save this

The BestWebsite  Essential 9tm - The nine most important things 

you can do to make your website a remarkable success. 1.) Cre-

ate a Remarkable Website.. It is far cheaper to build a remarkable 

website than it is to advertise an average one. Come up with..

to Internet  marketing book search engine optimization 

strategy tips services ... saved by 12 other people... on Oct 14 

This is fantastic because the search engines index which  pages 

are being linked to from del.icio.us. The more bookmarks the 

better and, if you�ve already bookmarked the page, when 

other people bookmark the page, it suggests the tags 

(keywords) you�ve already chosen to associate with the URL.

You can bookmark as many pages as you�d like and choose as 

many tags as you�d like. It literally takes only a few minutes to 

bookmark your Þ rst page.

There are several ways to bookmark your pages; the way I 

chose was to paste the following onto the bottom of each 

page of my website that I�d like to bookmark.

 Save This Page  

In my case it was at the bottom of each chapter page, but 

for you it will likely be at the end of each article page. The 

hyperlink points to http://del.icio.us/post, then just click on the 

hyperlink and, if you don�t already have an account, it will ask 

you to sign up, which only takes a second. 

After you�ve signed up, it will automatically Þ ll in the URL of the 

page you�re bookmarking and you choose a title, description 
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and tags (keywords). Then, click save and that�s it! It�s now live 

on the page. You can edit it at any time or delete it entirely. 

You don�t have to paste the code on your website or 

web pages to save it to del.icio.us. You can just create an 

account with them and click �post� and copy and paste 

the URL you�d like to bookmark. Then, go through the 

same process of choosing title, description and tags.

Go ahead and bookmark all of your articles and tag them ac-

cordingly. Now everyone on del.icio.us is able to see what you 

bookmarked and, if they Þ nd it useful, they can bookmark it as 

well under their del.icio.us page. 

If enough people bookmark your page in a short amount of 

time, it can reach their Hot List  or Popular List, both of which 

can drive tens of thousands of visitors to your website. Also, 

many times when an article reaches the hot list or popular list 

on del.icio.us, it will also make the front page on Digg.com

Please see the free bonus section at BestWebsite. com/

Bonus for articles on how to do this as it changes 

frequently.

StumbleUpon.com is a great user-based community, where 

you can submit your articles and your website for other users 

to �stumble upon.� Users  install a toolbar that runs at the top 

of their browser, where they can submit websites and web 

pages that they like that are recommended to other users 

when they click the stumble button or when they search for it 

through the StumbleUpon.com website.

It�s very easy to get started. Just install the toolbar from the 

Stumble Upon homepage, which only takes a few minutes. 

Then, browse to the page you�d like to submit and click on the 

�I like it� button and the URL and title will already be Þ lled in 

for you. Just type in a brief review of the page and select the 

tags (keywords) for the page and click submit. And that�s it!

Your pages are now submitted into the Stumble Upon en-

gine and other users can Þ nd your articles and website by 

stumbling upon it. You almost need to see it in action to fully 

appreciate how to works.

All three of these Social Networking sites can do wonders 

for building link popularity, better search engine rankings and 

large amounts of additional trafÞ c if your pages become popu-

lar. I�m sure you can start to see why creating remarkable con-

tent is so helpful because of how quickly trafÞ c can snowball 

if your content is useful and people Digg it, Bookmark  it and 

StumbleUpon it!

Easy Tip: There are many different Social Bookmarking   ser-

vices around the Internet.  I have listed three of the major ones 

above. But, if you would like one button that takes care of vir-

tually every Social Bookmarking service. Then the button from 

AddThis.com  is excellent, which looks like this�

Then when someone hovers their mouse over the button, it 

expands into this�
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This means there is an actual page on Yahoo tha t has a link 

to your website. SpeciÞ cally, for us, that page is located at 

http://dir.yahoo.com/Business_and _Economy/Shopping_and_

Services/Boo ks/Boo kstores/Computers/Internet/Tit les/

Business/

Both Yahoo and  Google pla ce signiÞ cant importance on this 

link in boosting your search engine rankings because it means 

an actual human has reviewed your site and properly catego-

rized it. It is well worth the $299 a year.

To be listed, just go to dir.yahoo.com and click on �suggest a site� 

and then on �get started.� It asks some basic questions about 

your website, like the URL, title of the website and a descrip-

tion of the website. That�s all you need and within seven days, a 

Yahoo emp loyee will review your website, properly  categorize 

it and place a link from Yahoo.com to your website.

This is a very helpful link to have and I highly recommend it!

PRWeb and  Majon Press Rel eases

Another excellent way to gain a high-

quality keyword targeted link to your 

website is by using one or both of 

these press release companies to put 

out a Press Rele ase for your business.

Sometimes, people feel that they have to have a major event 

to put out a press release. But that�s not true. You can quite 

literally talk about anything you�d like to announce. However, if 

you have a remarkable aspect to your website, that�s the best 

way to approach a press release and talk about it.

Then the user can select their favorite Social Bookmarking 

se  rvice. It�s a fantastic free service, and it only takes a quick 

copy and paste of the code that looks like this�

<!-- AddThis Bookmark Bu tton BEGIN -->

<script type=�text/javascript�> 

addthis_url = location.href; 

addthis_title = document.title; 

</script><script type=�text/javascript� 

src=�http://s7.addthis.com/js/addthis_widget.php?v=12� ></script> 

<!-- AddThis Bookmark Button END -->

So why talk about the other buttons individually when one 

button can do it all. Well, sometimes you want to steer the 

person bookmarking to a particular service to gain popularity 

with that service, so you only want to put up one or two but-

tons. But for many people, they just want to cover it all with 

one button; so AddThis.com wo rks perfect!

Yahoo Di rectory Listing

Being listed in the Yahoo dir ectory is 

excellent because it means an employ-

ee at Yahoo has come to your website, reviewed it and prop-

erly categorized it within the Yahoo directory. This means you 

have an actual link coming from Yahoo to your website. This is 

different than being listed in the Yahoo database search re-

sults.
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As an example, when I Þ nished the BestWebsite Esse ntial 

9TM, we released a press release for it through both of these 

companies. Within a few days, there were literally more than 

a hundred different websites linking to BestWebsite.com be-

cause of their great distribution network. 

To me, only a few of them were high quality links. For instance, 

the actual press release posted on PRWeb.com  and Majon.

com are both high-quality links and there were a number of 

bloggers that chose to remark on the Essential 9 and the Ca-

nadian post even wrote a small blurb about it.

And biggest of all so far, Yahoo! New s chos e to distribute it 

through their news network. Even if we�d only gotten the two 

links from PR web.com and Majon.com, it�s still worth the 

money. If you have something remarkable enough, then you�ll 

get plenty of additional buzz, links and trafÞ c to your website 

from others talking about you.

As an example, you can see our PRWeb.com  press releases 

by going to their website and typing in BestWebsite.com  or 

go directly here to see our Þ rst Press Rele ase prweb.com/

releases/2007/10/prweb562862.htm

If you�re only going to use one service, I recommend 

PRWeb.com.  I feel they provide the best value and the best 

 distribution.

Links from  Purchased Advertising

Last , but certainly not least, purchase advertising from websites 

within your industry that link to you. This is done last  because 

by doing the other easy, mostly free, links Þ rst provides a much 

bigger bang for your buck because you�ve already created mo-

mentum for your search rankings.

The easiest way to go about this is just to type in the key-

words for your market and see which websites rank on the 

Þ rst few pages. To me, it�s not that important if you purchase 

advertising from a website that ranks either on the Þ rst or 

second page of the search results. They are always changing 

position anyway so it doesn�t make much difference. You�ll still 

get counted for a high-quality link.

As a clariÞ cation example, if you are running the Los Angeles 

phot ography website and you get a link from another website 

that ranks on the Þ rst page or two for the keyword Los Ange-

les photographer, from my perspective, this is still a high-qual-

ity link even if that particular website doesn�t rank well with 

Alexa.com.  The reason is because it is a link from a website 

within your market.

As far as what type of advertising to purchase, a text link, ban-

ner ad or display ad on their homepage is the best option, but 

also the most expensive. Any type of link from them pointing 

to you is very good. Also, keep in mind that the more the page 

the link is from deals with your market the better. The search 

engines know what the linked page is about and it counts bet-

ter for you if it�s relevant to your market.

Tip: If you want to see what Google thin ks your page 

is about, just copy and paste the Google AdSense code 

(google.com/adsense) onto one of your pages and look at 

the ads that Google displays next to it.

You can see below the BestWebsite Esse ntial 9 page and the 

ads running next to it all deal with keyword research and 

Internet mark eting. Perfect! This means Google unde rstands 

what my page is about.
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So what is this chapter really about??

This chapter describes how to create high quality links for 

your website very quickly that not only boost search engine 

rankings, but can create signiÞ cant trafÞ c and exposure from 

the websites where you gained the link.

The reason I�ve recommended these seven websites is be-

cause you have control over getting them, you can get them 

very quickly, they are all high-quality links, and most of them 

are free!

It doesn�t really matter when you�re reading this book. Just 

take a look at the popular websites out there and Þ gure out 

which ones you can get a link from and go after them.

If we�re trying to rank well for a keyword like �Los Angeles 

photo grapher,� I will likely need only two or three of these 

high quality links, plus the search engine optimization done to 

the website itself that targets this keyword, to achieve a Þ rst 

page ranking.

However, if you�re like me and trying to rank well for a key-

word like �search engine optimization,� you will likely need all 

of these links, plus a lot of help from other websites deciding 

to link to you to achieve a Þ rst page ranking. This is why you 

will need to go after laser targeted keywords Þ rst ... ;o)

Most people will be able to achieve Þ rst page rankings with 

laser targeted keywords just from the links talked about in 

this chapter and doing the search engine optimization to your 

website talked about in the previous chapter. 

Just keep adding the links until you get the rankings you�re 

looking for. Many times, it will take a few weeks for your 
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rankings to be boosted by the latest link you�ve added. Also, keep 

in mind that the longer your website is up, the higher it will rank.

Don�t be intimidated, Get Started on Squidoo. 

Go   On, Get Your Feet Wet!!

Written by Amber Massey, Vice  President, BestWebsite® 

LLC

 If yo u are a complete novice to the world of e-business, I 

highly recommend creating a lens on Squidoo.com. Why? First 

of all, because it is free. Second, because it is extremely user-

friendly with great step-by-step instructions. Third, you get to 

give back to others by donating all or a portion of your pro-

ceeds from the Google Ads o n yo ur lens to the charity of 

your choice. And, perhaps most importantly, because building 

a lens will expose you to a lot of the same thought processes 

that you will need in order to build your own successful online 

business. THANKS, SQUIDOO!

The Skinny on Squidoo aka S  quidoo Basics

Squidoo reall  y did make itself extremely easy to use for every-

one; the Internet exper t, the novice and anyone in between 

is eligible to create a lens. What is a lens, you ask? A lens is a 

web page that you create on any topic you can think of that 

is hosted on Squidoo.com. Seth Godin, a le gend in the Inter-

net marketing community, is also the creative visionary who 

launched Squidoo. You can read his thoughts on creating a lens 

at http://www.squidoo.com/whybuildalens.  

Once you arrive at Squidoo.com,   you can either check out the 

Top 100 lenses http://www.squidoo.com/browse/top_lenses 

for inspiration, or you can boldly decide to Make Your Own 

Lens http: //www.squidoo.com/wizard/start right away and 

begin by completing the account creation process. It�s quite 

simple. Then, you just pick a name for your lens and you are 

ready to start creating your lens. Squidoo requires at least 4 

modules to be a Þ nished lens, but no worries. Squidoo has 

provided its users with a long list of module choices that are 

great short-cuts to help you in designing an informative and 

unique lens on your topic. You can choose from basic text 

modules, to Amazon.com modules (that help you sell prod-

ucts via your lens), to adding an RSS feed on the topic of your 

choice. The great thing about Squidoo is it is really all about 

you and what you want to communicate to others about your 

chosen topic. 

9 Key Steps to Creating Your Best Lens on Sq uidoo:

1. C  reate a Squidoo Accou  nt.

2. C hoose a topic for your lens.

3. Pick a charity and decide what portion of your pro-

ceeds to donate.

4. Write your introduction module. To add pizzazz to 

your text modules, be sure to check out this great 

tutorial on html code that is targeted speciÞ cally to 

Squidoo, http  ://www.squidoo.com/basichtml.

5. Select Modules. Explore the modules that are available 

and choose those that best expand on your chosen 

topic. Modules help you customize your lens and Squi-

doo makes   it easy by constantly updating the module 

choices to expand your options and take advantage of 

the latest Internet techn ologies.
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6. Personalize your lens by including a GuestBook mod-

ule to allow visitors to provide feedback on your site 

and share their thoughts on your topic.

7. Be sure to add plenty of Tags (key words related to 

your lens topic) to help people Þ nd your lens.

8. Publish your lens for all the world to see. Be sure to let 

the world know about your Lenses, using  email, joining 

Squidoo Group  s, or social networking sites, such as 

Digg and Del.icio.us.

9. Update your Lens on a  Regular basis. Squidoo likes   

fresh content, so continue to be innovative with your 

lens by updating with new modules. A great lens left 

untouched for a period of time will quickly drop in the 

lens rankings!

Don�t stop with just one lens. Be sure to create more lenses 

on new or related topics and make each lens remarkable in 

its own right. Remember, Squidoo lense  s are free to create, 

so feel free to share your knowledge and interests with the 

world. 

Additional information about Squidoo, prov  ided by  Wikipedia

Squid oo is a   website launched in October 2005 by Squidoo.

com, LLC, based  in Irvington, New York. It is a platform de-

signed to make it easy for anyone, for free, to set up a single 

page on a topic he or she knows or cares a lot about. Squidoo 

came out of beta testing in March 2006.

Squidoo is a   network of user-generated lenses � single pages 

that highlight one person�s point of view, recommendations, 

or expertise. Lenses can b e about anything, such as ideas, 

people or places, hobbies and sports, pets or products, phi-

losophy, and politics. Lenses aren�t primarily intended to hold 

content; more emphasis is placed on recommending and then 

pointing to content on the web. Annotation, organization and 

personalization deliver context and meaning.

Users  who create lenses are called lensmasters. A lensmaster 

uses the tools available online to provide links, feeds, abstracts, 

and lists to users who are trying to make sense of a topic. For 

example, a single lens could point to Flickr photos, Google  

maps, blogs, eBay auctions, YouTube videos, and other links. 

Lensmasters  are encouraged to promote personal agendas, 

expertise, causes, products, and opinions.

Squidoo   splits its revenue with its �co-op� of lensmasters. Five 

percent goes straight to charity Þ rst. Then, 50% goes to the 

lensmasters and 45% goes to Squidoo. The site is estimating 

that nearly half of all the lensmasters are donating their roy-

alties to any of 65 featured charities, ranging from NPR and 

The American Heart Association to smaller organizations like 

Chimp Haven and Planet Gumbo.

Squidoo   was founded by author, speaker, and notable blogger, 

Seth Godin . On Godin�s founding team were his book edi-

tor Megan Casey, and Fast Company  employees, Heath Row, 

Corey Brown, and Gil Hildebrand, Jr.

According to Alexa , Squidoo  �s trafÞ c has grown more than 

40% monthly beginning in the spring of 2007. It is now in the 

top 500 of all websites tracked worldwide. 
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CH. 8 Make $100,000+ From Something You 

Already Have!

One of the easiest ways to make money online, no one talks 

about. I have made hundreds of thousands of dollars doing 

this and it�s so simple it might surprise you. And at Þ rst glance, 

you might think it would be the last thing you want to do. 

So what am I talking about?

Well, it starts with a story. In the year 2000, I was running a 

web design company called Blue Aspen Web Design . The busi-

ness was doing Þ ne and I had a number of steady clients. The 

only problem was I wasn�t making a lot of money.

It took me quite a while to develop a website that turned 

people browsing my website looking for web design services 

into people who actually purchased design services from me.

So, about a year into running the web design business, I got 

the idea to sell a duplicate of my website, but change the 

name of the business, build it at a new domain name and 

change the contact information over to the new people that 

wanted to run their own web design business. This meant they 

didn�t have to go through the entire process of setting up a 

successful business system themselves. Essentially, I would be 

selling a proven website business system.

This meant they could start out on day one with a ready made 

and tested website that was proven to convert browsers into 

buyers. I also included a short �How To� manual about how to 

run a successful web design business, even if they didn�t know 

design themselves. I showed them how to hire out design 

work, get trafÞ c to their site, how to close deals and price out 

design work.
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It was only eight or nine pages and it highlighted my experi-

ences in running my own successful web design business. That, 

coupled with the fact that they got a customized website with 

their business name and showing their picture as president 

and their contact information, was very valuable to a lot of 

people.

I sold more than 86 web design duplicate businesses to peo-

ple wanting to run a web design company in about a year and 

a half. So here is where the interesting part starts to come in. 

If you are building a duplicate of a website that already exists, 

it only takes a fraction of the time it takes to build the original 

business. 

As an example, it took me only 30 minutes to build an entire 

duplicate of a web design business complete with the new 

owners� business name and contact information. I was selling 

them for about $600 apiece. And, since as a web designer, I 

was only being paid $60/hr., I was more than happy to sell and 

build duplicates on the side for $1,200/hr.

(You can see the ad I used to sell the duplicates 

at BestWebsite .com/Bonus)

Okay, okay, I can hear some questions coming up so let me 

address them now. Those are: 1.) If you sell duplicates, 

aren�t you hurting your original business? 2.) Don�t you have 

to be a web designer to pull something like that off? 3.) Did 

the people buying the business understand they were getting 

a duplicate?  4.) You said you made hundreds of thousands of 

dollars and that is only around $67,000?

Aren�t you hurting your original business by 

selling duplicates?  This is an interesting question and 

probably the biggest concern; if you are currently running a suc-

cessful website, why would you want to dilute your  market? 

For the web design business, selling duplicates was not a prob-

lem because there were so many potential clients and only a 

handful of clients will keep their web design business doing 

very well.  

Also, as I show later, it doesn�t matter what kind of Internet  

business it is, selling duplicates can actually substantially help 

your website. As an example, you can build links back to your 

original website from all the duplicates, vastly increasing your 

search rankings within the search engines.

Don�t you have to be a web designer to pull 

something like that off? Absolutely not, if you can use 

Microsoft  Word, you can build duplicates of your site in no 

time. There are no inherently difÞ cult tasks in building a dupli-

cate. As an example, I�d like to go over the process of exactly 

how I built a duplicate website.

I opened up my website using Microsoft  Expression Web, 

then I clicked File , then selected Published Web and typed 

in the new domain name of the web server I was publishing 

all the Þ les to and clicked Publish. Expression Web then took 

every Þ le on the original server and duplicated them to the 

new server so I had an exact copy. Expression Web is great 

because it updates all the hyperlinks within the new site to 

reß ect the new domain name.

Next, I used the Find and Replace command to replace the 

old business name with the new business name. I did this for 

my personal name as well so it would show the new own-

er�s name as President. Then, last, I opened the main header 
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graphic at the top of each page displaying the business name, 

changed it over to the new business name and then dragged 

and dropped the new Þ le into the /images/ folder of the new 

website, which automatically replaced the old one.

That�s it, it just took me thirty minutes to earn $600. 

Did the people buying the business understand 

they were getting a duplicate? Yes, what they were 

purchasing was well documented in the advertisement.

You said you made hundreds of thousands of dol-

lars and that is only around $67,000? You�re right, the 

web design duplicates were really just the beginning. When I re-

alized that after I built a successful website business, it could be 

sold as a �duplicate� over and over again and that I could earn 

thousands of dollars, I deÞ nitely wanted to do it again!

So, after I sold the original web design business, I wanted to 

start something new. That�s when I got the idea to start Buy-

SellWebsite .com, which is a classiÞ ed ad marketplace to buy 

and sell website businesses.

I remember when I Þ rst saw BizBuySell  .com, the Internet �s 

largest classiÞ ed ad marketplace and thought � I can do that! 

It didn�t look too hard, but I was very wrong. It took me almost 

two years of barely scraping by until it Þ nally became consis-

tent and started to grow on its own. I hope to show you how 

to do things much, much faster than I did.

By the second year, I had built the business into something 

reasonably successful at about $2,500 a month in proÞ t. That�s 

not very impressive I know, but it was proÞ table, nonetheless, 

and I could count on it every month.  

So, here I was making about $30,000 a year and trying to Þ nd 

a way to make a lot more money. I decided to sell some du-

plicates of the original website into other markets when I real-

ized Yahoo  and Google  were opening country-speciÞ c search 

engines. Instead of just Yahoo.com and Google.com, there is 

now Yahoo.co.uk and Google.co.uk that are built speciÞ cally 

for the United Kingdom market, giving local news, weather 

and search engine results for websites located in that country. 

You had to target those search engines to get into that market. 

It now made sense to have separate websites to 

target them. 

So, I wrote a four paragraph advertisement and ran it on my 

own site BuySellWebsite .com (the original ad is below) since 

people coming to my site were already looking to buy a web-

site business.

The response was phenomenal! I had no trouble selling the 

duplicates for $10,000 or more apiece. It still took the same 

amount of time to build, about thirty minutes, but now I was 

making ten thousand dollars for thirty minutes of work! 

 Yahoo  has more than 28 country-speciÞ c search engines, tar-

geting the United Kingdom, Australia, Japan , Canada, Mexico, 

India, France, Germany, Italy , Russia and Switzerland, among 

others. Each of these countries could be sold, totaling some 

$280,000.

Tip: You can see Yahoo �s complete country list by 

going to BestWebsite .com/bonus/  http://dir.yahoo.

com/Regional/Web_Directories/Yahoo__International/
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Since some of the duplicates I sold were not to English-

 speaking countries, the person I sold them to was responsible 

for translating the website themselves, that way other languag-

es proved not to be a problem. I�ve even sold duplicates from 

people contacting me that wanted to run their own classi-

Þ ed ad marketplace where no country-speciÞ c search engines 

existed, like in Peru and Denmark. They can really be sold to 

any country and any language.

Brief Recap: I originally had a website making $30,000 a year, 

but I was also, on average, selling one duplicate a month. It 

takes about a month to sell one because I had to run the ad, 

take questions about the business, agree on a contract, trans-

fer money, have them set up the new web server, and then 

build the site.

Tip: I chose to run one ad and then completely deliver 

the new site before I sold another one, but you could 

leave the ad up and sell them as fast as you can.

It was easy work and I was able to go from $30K a year 

to over $150K a year, almost overnight, all with a website 

that, at the time, was earning only $2,500 a month in 

profit. 

There are many of these types of websites out there that a lot 

more can be earned from using this method. You don�t even 

have to build your own; you can buy one that is already mak-

ing money. See the Buying and Selling  a Website Chapter.

I thought of another way to make money with this idea almost 

immediately. I didn�t allow adult websites to be listed on my 

marketplace, so I built one exclusively for an adult classiÞ ed 

marketplace. I was able to get the same $10,000 for each du-

plicate and quickly realized I could sell them to all 28 country-

speciÞ c markets; consequently, I just added another $280,000 

that could be earned from this business.

I was beginning to realize what an incredible way this was to 

earn money from an already existing website. I wanted to 

know how much I could sell the duplicates for. Was asking 

$100,000 possible? The answer was Yes!

If I put together a short Business  Plan along with the web-

site, showing how the marketing was done, how the website 

was built and Þ nancial projections, I could ask for and receive 

$100,000 for a single website duplicate! Wow!

The interesting thing is that the more money I was asking 

for, the easier they were to sell. I think this is due to the fact 

that the people with that kind of money to invest ask smart 

questions and can make a yes or no decision fairly quickly, 

making the selling process faster and you don�t have to deal 

with as many people.

I have truly enjoyed this aspect of making money online.  And 

I really love the thrill of building a new business and making 

it successful and, as a bonus, being able to make a lot more 

money from the business by selling duplicates. 

It�s a win-win for everyone. I�m creating businesses that pro-

vide value to people who purchase a product or service from 

me and I�m also able to sell duplicates so other people can 

earn money from their own business and provide a great 

product.
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Tip: I give examples of Ads  I ran to sell the duplicates 

later in this chapter and I show examples of the 

actual contracts I used in the BestWebsite .com/Bonus 

section.

Notes: To sell duplicates in the $100,000 dollar range, you 

deÞ nitely need to have a great website to start with to du-

plicate and a good believable business plan to go along with 

it that convinces the buyer your �duplicate� is fantastic. This 

sounds like a lot of work and it can be, but making $100,000 

in a single day makes it well worth it!

I spend the majority of this book focusing on how to build a 

successful website to begin with because, without that, the 

selling of duplicates is not possible. There are really two ways 

to do it. The Þ rst is to build your own and the second is to buy 

an already successful website.

It is my recommendation that you build your own successful 

website business because, along the way, you�ll learn all you 

need to know about running a website business. You will also 

have all the tools necessary to be able to sell duplicates be-

cause you�ll have an understanding of all the details it takes to 

run a website business so that anyone reading your advertise-

ments about buying a duplicate will have no doubt you know  

what you are talking about and will happily send you $10,000 

or even $100,000.

People  can easily see through your advertisements if you�re 

not completely behind the project you are selling. When you 

are enthusiastic about it, knowledgeable about it and credible, 

this all shines through the words you write. The ad you write 

to sell it doesn�t need to be lengthy, sometimes only three or 

four paragraphs � that�s all you need to convey your message. 

Here are a few examples of ads I ran to sell the duplicates:

Original ad I ran for the United Kingdom duplicate (Ad #1) 

with an asking price of $10,000 

Hello, my name is Nelson Bates and I own the site you are 

on right now (BuySellWebsite.com). I am looking for one 

person to help me launch the United Kingdom marketplace 

with a website that will be exactly like BuySellWebsite.com 

but will be modiÞ ed to Þ t the United Kingdom market. I 

expect the business to generate $2,000 to $3,000 a month 

in net income within the Þ rst three to four months. 

I will build the site and provide all the proven marketing 

knowledge I�ve learned over the last three years that has 

made the US version so successful. This includes keywords 

and phrases and promotional graphics as well as proper 

locations to advertise. The marketing strategy has been 

extremely well tested. 

The site should take around 10-12 hours a week to run 

effectively. The database runs almost everything automatically 

- including accepting payments, taking the listings information 

from them, placing the ad automatically, rotating the ads 

properly and deleting the old ones. It alsotracks the statistics 

for each ad and allows them to login to modify their listing 

at any time. 

I�ve spent a lot of time making it automated and it works 

very smoothly. One of my Website Appraisers can complete 

the appraisals for you so you don�t have to worry about 

learning that aspect. You keep a substantial amount of each 

appraisal purchased. I�ve also written an Operations Manual 

for the business that details exactly how the site is run so 

there is no confusion. Please contact me and I can send it to 

you via email in a PDF Þ le. 
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This allows us to enter the market quickly with a trusted 

advertiser that works with most major search engines in 

each country. These websites should make between $1,500 

to $2,000 a month in Net ProÞ t and take around 8 to 10 

hours a week to run. Your main goal as the business owner 

will be to Þ nd additional places to advertise the website and 

build partnerships with other complementary businessesin 

the country. I will build the entire website for you (it�s about 

100 pages). You will be getting an almost exact copy of 

BuySellWebsite.com except it will be customized for the 

country you select.

You will also get all the keywords I�ve spent years researching 

to Þ nd the best and most proÞ table ones to launch your 

Pay-Per-Click campaign. And you�ll get a proven banner ad 

to run, as well as my support as long as you need it. 

You will need to have a reasonable understanding and 

comprehension of the country�s language to be able to 

run the business effectively. Partners will own 90% of the 

business with 10% of income to be paid to BuySellWebsite  

for continued support.

Questions  and Answers  

Where can you run ads to sell duplicates?

I�ve found two great marketplaces to sell both duplicates 

and existing websites � one I built myself at BuySellWeb-

site .com and the other is BizBuySell  .com. With a single ad 

placed on either of these marketplaces, you can expect to 

have more than 2,000 people click and view your listing. As a 

third option, there is BusinessesForSale.com but they are not 

as big.

The UK market is very big and has little competition so 

I�m looking forward to being #1 in the market as I�ve done 

here in the US. And, by the way, if you live in the UK, USA or 

anywhere else, it isn�t a problem to run the site. 

The purchaser of the UK Duplicate Rights will have full 

ownership of the site, however, once the entire investment 

has been earned back to the purchaser I will retain 10% of 

net income paid monthly. I will support the site for as long 

as you need me :o)

Here is another ad I ran.  (Ad #2) with an asking price of 

$10,000

Hello, my name is Nelson Bates and I own the website 

you are on right now (BuySellWebsite.com) We 

are expanding our global reach and I�m looking for 

individuals to partner with to open up new international 

markets. 

The remaining major markets I will be opening are: France, 

Germany, Italy, and Japan. There are also some slightly 

smaller markets, like Austria, Finland, and the Netherlands. 

These are all attractive markets for two reasons. First, 

they all accept either the EURO or the YEN currency 

and both of these are supported by PayPal which makes 

accepting international currencies very easy. And, secondly, 

all of these markets are served by Google and Yahoo 

Pay-Per-Click Advertising. 
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How long was the average Business  Plan you 

wrote?

I only needed eight pages to explain the target market, list 

the speciÞ cations of the website they were buying, outline the 

marketing campaign and give Þ nancial projections.

How much support did you have to give to the 

duplicates sold? 

In general, I gave 90 days of support, which included phone 

and emails. The vast majority of people will want to be on 

their own as soon as possible and will not hound you. Most 

people will be on their own within two weeks. Don�t be afraid 

to include support; it is one of the most valuable things you 

can include.

CH. 9 Buying and Selling  A Website.

This is a topic I know a lot about. Not only did I see millions 

of dollars worth of Internet  businesses being bought and sold 

each year on my website BuySellWebsite .com (I have since 

sold this business). But I have also personally sold hundreds of 

thousands of dollars worth of Internet businesses. Here�s what 

I�ve learned �

If you have never run an Internet  business before and you 

want to buy an already successful website to run, please note 

that most people who do it this way are only brieß y able to 

maintain what the website was earning before they purchased 

it. And then, proÞ ts begin to drop rather quickly within three 

to six months.

What makes it really hard to do is there are so many little 

things you learn along the way in building your own website, 

as opposed to taking over an already successful one. Most 

new owners Þ nd it very difÞ cult to update their new website 

and it becomes stale; if you pay someone else to do it for you, 

the costs quickly spiral out of control.

This is not to say you shouldn�t do it. Just understand what 

you�re getting yourself into. And if you follow the tips I now 

provide, you�ll have the best shot possible of purchasing an 

already successful website. Right from the start!

Buying a Successful Website

To me, there are two great places to Þ nd successful websites 

for sale. Those are BuySellWebsite .com and BizBuySell  .com. 

Both places consistently list currently operating and proÞ table 

websites for sale.
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The best type of website you can buy is a website that 

delivers the product completely online � Things like: mem-

bership sites, classiÞ ed ad sites, websites where the revenue is 

made from advertising or anything else that is delivered online 

without your involvement.

Each situation is unique but, in general, it is my opinion that 

a website is essentially worth 1 to 1.5 times the yearly net 

income (proÞ t) of the website. In other words, if the website 

earned $50,000 in proÞ t last year, then that website is worth 

$50,000 to $75,000 on the open market.

Meaning, if you purchased the website for $50,000, you could 

earn your money back in a year if the website performed ex-

actly the same as it did the year before.

So, here are some key questions to ask if you are interested in 

purchasing an Internet  business. 

1.  Ask if you can login live to their PayPal account, 2Check-

out.com account or other online credit card process-

ing account so you can verify the sales made by their 

website.

Virtually all credit card processing accounts, including PayPal 

and 2Checkout.com, allow you to create a restricted login so 

people can view the payment history of the account, but are 

not able to change anything else. Ask the owner to create a 

restricted account like this so you can login.

Most owners of websites will not do this. The reason is be-

cause the Þ nancial numbers they have stated that the business 

is earning are either false or overinß ated and you can quickly 

move on.

You will, however, encounter legitimate owners that will not 

allow a live login because they still feel it is a security risk. That�s 

okay; ask them to print off the last three months of transac-

tions directly from their credit card processor and fax them 

to you.

At that point you�ll also need to verify bank statements from 

them and correlate them with the earnings shown via the 

credit card processing statements. If you continue to get eva-

sive answers regarding the veriÞ cation of the sales and ex-

penses of the website, which you most likely will, then you�ll 

know you need to move on to another website for sale.

2.  If you have been able to verify payments to the  website 

satisfactorily, it�s time to ask how they built the website, 

meaning what software and coding was used to build 

the website. This will most likely be Adobe   Dreamweaver  

or Microsoft  Expression Web (formally Microsoft 

 FrontPage). 

Although you can use either software tool to modify a web-

site built in either one, you really need to be an experienced 

web master to make this transition successfully. Otherwise, 

you�ll need to purchase the web design software that the web-

site was originally built in so you�ll be able to make changes 

yourself.

To me, these are the two key elements to purchasing an 

already successful website, and being able to grow and build 

on that success and not have the website die on you. 

If you can verify the income and expenses and you can modify 

the website yourself and then follow the promotional advice 
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in this book, you should be well poised to grow and run your 

own proÞ table website business.

Notes: Many website owners are not prepared for the 

grueling process that it takes to sell a website business. 

The website owner that you are dealing with has likely 

Þ elded many questions from many different potential 

buyers and is probably becoming frustrated with the 

process. 

The owner has also likely not properly documented his 

or her website Þ nancial earnings. This turns off many 

potential buyers. If you can add up some numbers by 

logging into their credit card processing account and 

looking at their bank statements, then sometimes you 

can come away with a fantastic deal because you can 

see the true value.

I have included in the bonus section (BestWebsite .com/Bonus) 

a Buy and Sell  Agreement  that you can use to either purchase 

a website or sell a website. In most of the transactions involv-

ing the purchase of a business, either one or both parties has 

never been through the process before, which complicates 

things.

Let me go over a typical transaction, and how it should take 

place �

After you have found a website you like and veriÞ ed its ex-

penses and earnings, you�re now ready to begin the transfer 

process of your payment to the seller and the seller�s assets 

transfer to you.

Unless it is a small amount of money, the transfer process 

should likely be a multistep process. In the Agreement  

the transfer process should be spelled out something like 

this �

After buyer pays seller a deposit of $2,500 through 

PayPal.com, the seller will remove the business for 

sale from the market and transfer one of the two 

domain names included in the sale to the buyer. 

Then, after a wire transfer of $25,000, the seller 

will transfer the main domain name to the buyer as 

well as transfer the web hosting account, and email 

newsletter list to complete the initial transaction. 

Seller  also agrees to 90 days of support.

There are multiple reasons to do it this way. It allows the buyer 

to put up some money and get at least one asset, in this case, a 

second domain name that is included with the sale. Also, if you 

make payment through PayPal, you can get your money back if 

something should go wrong. However, if you do it all through 

wire transfer, you have to sue to get your money back should 

something go wrong.

Tip: You can make payment entirely through PayPal.

com or other credit card processor; however, most 

sellers don�t want to do this because of the credit card 

processing fees charged.

As a buyer, you have to take some things on faith and trust 

the seller. If you Þ nd any reason not to trust the seller, then it�s 

probably best to move on.

The bonus section does a good job of giving a full example of 

an Agreement  in Microsoft  Word format you can download 

and modify as you please. It looks something like this ...
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Buy Sell  Agreement  for YourName.com

Date:

1. Names

2. Assets included in agreement 

3. SpeciÞ cs of transfer

4. Total purchase price 

5. Deposit 

6. Payment  at Closing

7. Debts and outstanding accounts

At the time of closing, Seller  states that there are no debts 

on the assets or outstanding accounts. The Seller has paid 

all known debts and other liabilities of the businesses in the 

partnership.

8. Seller  Representations 

Seller  represent(s) and warrant(s) that:

[ ] A. Seller  owns the assets being sold. At closing, the 

assets will be free from any claims of others. 

[ ] C. Seller  is (and at closing will be) a limited liability 

company in good standing under the laws of the state 

of � , and has (and at closing will have) the authority 

to perform the obligations contained in this sales agree-

ment.

[ ] D. The total liability of Seller  for all breaches of rep-

resentations and warranties will not exceed $20,000.

9 Buyer  Representations 

Partner 2 represents and warrants that:

[ ] A. Buyer  has inspected the assets that he is purchas-

ing, and has carefully reviewed Seller �s representations 

regarding them. He is satisÞ ed with the assets.

[ ] C. Buyer  is (and at closing will be a sole proprietor 

in good standing under the laws of the state of � , and 

has (and at closing will have) the authority to perform 

the obligations contained in this sales agreement.

[ ] E. Buyer  will indemnify, defend, and hold Seller  harm-

less from and against any Þ nancial loss, legal liability, dam-

age, or expense arising from any breach of the above 

representations and warranties.

[ ] F. The total liability of the Buyer  for all breaches 

of representations and warranties will not exceed 

$20,000.

10. Closing

The closing will take place:

Date: September 12th 2008

Time : 12:00 Noon

[ ] 11. Disputes

If a dispute arises concerning this agreement or the sale, 

Seller  and Buyer  will try in good faith to settle it them-

selves. If no satisfactory settlement is arrived upon after 

30 days, Buyer and Seller will enter mediation  conducted 

by a mediator to be mutually selected.
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Seller  and Buyer  will share the cost of the mediator 

equally. Seller and Buyer will cooperate fully with the 

mediator and will attempt to reach a mutually satisfac-

tory resolution of the dispute.

If the dispute is still not resolved within 60 days after 

it is referred to the mediator, Seller  and Buyer  agree 

that the dispute will be arbitrated by an arbitrator to be 

mutually selected. Costs of arbitration, including lawyers� 

fees, will be allocated by the arbitrator.

12. Risk of Loss 

Seller  will replace or pay for the replacement of any as-

sets that are destroyed or damaged before the closing.

13. Entire Agreement  

This is the entire agreement between the parties. It replaces 

and supersedes any oral agreements between the parties, 

as well as any prior writings.

14. ModiÞ cation

This agreement may be modiÞ ed only by a written 

amendment signed by both parties. Electronic signa-

tures are acceptable.

15. Governing Law 

This agreement will be governed by and interpreted 

under the laws of the state of � , and any litigation will 

be brought in the courts of that state.

16. Severability

If a court or arbitrator determines that a provision in 

this agreement is invalid or not enforceable, that de-

termination will affect only that provision. The provision 

will be modiÞ ed only to the extent needed to make it 

valid and enforceable. The rest of the agreement will be 

unaffected. 

17. Notices

All notices must be sent in writing. A notice may be 

delivered to a person at the address that follows the 

person�s signature or to a new address that the person 

designates in writing. A notice may be delivered:

A. in person

B. by certiÞ ed mail, or

C. by overnight courier.

Date:

Seller : 

Signature ____________________________

Buyer : 

Signature ____________________________
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CH. 10 Interview with SEO  Expert Jill Whalen 

of High Rankings®

Jill Whalen, CEO of Highrankings .com, is one of the most 

knowledgeable experts on search engine optimization in 

the world. I chose to interview her because of her exten-

sive knowledge and clear understanding of this complex 

subject.

Jill�s website has consistently ranked on the Þ rst page with 

the industry�s most competitive keywords for more than a 

decade. Please read this valuable, exclusive interview with 

BestWebsite ®.

1. Congratulations on HighRankings.com being 

the number one Search  Engine  Optimization  

site. What factors would you say had the 

greatest impact on your current success?

Thanks! 

The factors that had the greatest impact on my success and 

that of High Rankings would be my overall love of SEO , and 

my dedication to the Search  Marketing  industry in general. I 

live, breathe, eat and sleep SEO, and I believe this comes out 

in everything that I do, whether it be in the free High Rankings 

Advisor  newsletter, the High Rankings Forum or in the work 

we do for our clients. 

Being authentic, open and honest about everything we do, 

and our mission of making the Internet  a better place for all, 

seems to resonate with people.



Best Website

122

 Interview with SEO Expert Jill 

123

2. What do you love most about SEO ? 

There�s so much to love that it�s hard to choose. But I guess it 

would be the whole puzzle aspect of it. Each site presents its 

own set of challenges and problems to Þ gure out. Once you 

do Þ gure it out, it�s a great feeling. And it�s even better when 

you see that your Þ xes actually worked! Because SEO  is not 

an exact science, you never quite know if your Þ xes will work. 

Everything you do is based on experience and gut instinct. 

Thankfully, our Þ xes do indeed work nearly every time! 

3. What pending changes in the SEO  industry 

concern you the most? 

Most of the changes in the SEO  industry lately are actually 

good things, so I don�t have too many concerns. If I had to 

choose, however, I�d say that the rebirth of some new SEO 

software is slightly concerning. Anyone who�s done SEO for 

a few years knows that no software can do what needs to 

be done to Þ x a site so that it�s the best it can be for search 

engines and people. That said, some SEO tools do have good 

features that can speed up the SEO consultant�s job. My con-

cern is more in relation to those tool companies that market 

their products as an alternative to hiring an SEO company.

4. Is hiring SEO  services a good idea for 

everyone? 

If you have more money than time, then yes. But SEO  isn�t 

rocket science, so if you have more time than money, you can 

certainly learn the basics and do it yourself. In fact, everything 

you need to know about doing SEO yourself is available for 

free at the High Rankings website!

5. What advice would you want website owners 

to consider or implement on their sites prior to 

seeking out SEO  services?

The less they do Þ rst, the better because they may very likely 

do it wrong! We unfortunately see so many websites that de-

sign or redesign their websites and THEN hire an SEO  agency. 

Since so much of SEO is in making sure the site has the ap-

propriate navigation, this often has to be completely redone. 

All website owners contemplating a new website should also 

be consulting with an SEO at the same time.

6. What keyword tools do you use? 

At High Rankings we generally use KeywordDiscovery  these 

days. However, Wordtracker   is also still good, as is Google �s 

own keyword tools. 

7. What is your selection criteria or process for 

choosing keywords?

We choose the keyword phrases that are the most relevant 

to the page at hand, as well as the most likely to get searched 

upon at the search engines.  

8. Can you give us your top 5 strategies for 

improving SEO  rankings for a new website? 

* Keyword  Research to ensure that you optimize for 

keyword phrases people are actually searching on at 

the search engines.

* Deciding what top-level and sub-level pages the web-

site needs to have designed, based on the keyword 

research.
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* Creating compelling Title tags that use the keyword 

phrases, while also appealing to a searcher who might 

Þ nd the listing in the search results pages at the engine. 

(Title tag info is what shows up as the clickable link to 

your site in the search results pages.)

* Having professionally written copy that utilizes the 

keyword phrases the page is optimized for, while 

also maintaining an emotional connection to the 

reader.

* Getting the word out about the website to other peo-

ple, companies and websites who might be interested 

in what you�re offering.

9. Would you recommend the same strategies 

for an existing online business struggling to 

maintain or grow trafÞ c? 

Yes, the SEO  process is basically the same, except it will take 

a lot longer for a brand new website to see results, and more 

publicity will be needed to get the word out.

10. What other factors might an existing website 

need to consider? 

Existing websites may want to review their current link pro-

Þ le to see if the best anchor text (the words in the clickable 

part of a link) is being used. If at all possible, it�s helpful to 

have a keyword phrase as part of the anchor text. This can�t 

always be changed, but it�s possible that contacting some of 

the linking site owners, a deal can be made to have them 

changed.

11. What are some of the mistakes you�ve made 

in running your website? 

The main mistake I�ve made with my website is not review-

ing the copy on my services pages often enough so that they 

don�t get out of date. It�s funny how 2 or 3 years can sneak 

up on you, and service offerings can change a lot during that 

time period. 

12. Are there revenue streams you wish you�d 

explored earlier?

Not that I can think of. Our major revenue stream is our ser-

vices. We�ve made some additional money via afÞ liate links in 

the High Rankings Advisor  newsletter for products that we 

recommend and use ourselves, plus our High Rankings Semi-

nars were an additional stream. But, all in all, I�m happy with the 

various revenue streams we�ve explored through the years.

13. Where do you see yourself and your business 

one year from now?

Pretty much right where it is now! 2007 was a year of expan-

sion for me. I no longer work at home by myself. I have an 

ofÞ ce, plus 2 additional employees. By the end of 2008, I may 

hire at least 1 other employee, perhaps even 2 if necessary.  

14. Five years from now? 

That is more difÞ cult to say, because SEO  changes frequently. 

The plan is to continue to grow High Rankings and hire a few 

new employees each year, so in 5 years, it would be realistic to 

assume we might have 10-12 employees. 
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15. What steps do you feel will help grow your 

business?

We�ve been taking lots of steps already this year. High Rank-

ings is in the process of getting a new look, complete with new 

logo and branding. The website is being completely redesigned 

and should be launched before the end of the year. My hope 

is that the new branding will showcase High Rankings as the 

brand and less Jill Whalen as the brand. I�ll of course continue 

to be a major part of the organization, but training others to 

do the day-to-day client work will be a big key in the growth 

process. 

I�ll be speaking at more events, doing more in-house training, 

and more article writing for ofß ine and online publications. 

The goal is to become a thought-leader for the search mar-

keting industry. 

16. How do you balance your home and work 

life? Can a successful business woman really 

�have it all?�

I can�t say that balance is my strong suit! As I mentioned, I live 

and breathe SEO , so I generally don�t separate my work from 

my home life. I do go into the ofÞ ce every day now, so that 

does help to separate them somewhat. The good thing is that 

my kids are older and only my son is still at home. He�s 14 and 

doesn�t need any supervision, so if he�s home alone a lot when 

I�m away, it�s not that big of a deal. My husband is also a great 

help. He makes sure we get out by ourselves a few nights a 

week, so that I get away from my computer once in awhile!

Interview conducted by Amber Massey ,  Vice President, Best-

Website , LLC 

CH. 11 Feeling Frustrated? Overwhelmed??

Good!! That�s what keeps my competition down, and that�s 

the same thing that keeps your competition down. Starting an 

Internet  business and building it into something that is proÞ t-

able is incredibly difÞ cult to do.

If you have never registered a domain name before, you will 

likely feel confused before you start, unsure of your options 

during the signup process and then after you�ve registered it, 

you�ll feel like you�ve done something wrong. 

The same thing is true with setting up your web server ; you�ll 

feel bewildered with the number of options, confused with 

the control panel and not sure how to log in with your web 

design software to start building your Þ rst page.

I�m now in my 12th year of making money online. More than 

six of those have been full-time and I still feel uncomfortable 

with many things. For instance, when I submitted my Þ rst Digg 

article, I experienced a moment of panic since I didn�t know 

how the Digg community would react because they might 

ridicule me for submitting something that was considered 

stupid.

If you understand that being uncomfortable is part of the 

game, you�re already ahead of the game because most people 

are waiting until they feel �comfortable� to start their Internet  

business. 

I�m here telling you that you will never feel completely com-

fortable. It�s just the nature of the business. There are few 

black and white answers, mostly answers somewhere in the 

middle.
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To me, this book is remarkable by the fact of what�s not talked 

about. There are so many different directions that appear to 

be correct when you are Þ rst starting out. By streamlining 

your efforts to the proven success strategies I�ve shared with 

you in this book, I hope to save you years of time with my 

extensive Internet  business experience. And I hope to make 

you feel as comfortable as possible as you move forward into 

building your own proÞ table website. 

Also, don�t feel that because this book is out there, everyone 

now knows about the techniques. Even if the book is very suc-

cessful, it�s likely that only one or two of your competitors will 

know about it, much less will implement any of it.

I have a few different recommendations, depending on your 

situation �

If you have never started an Internet  business before and you 

have an idea of what you�d like to sell and you�ve done some 

keyword research, then you�re ready to register a domain 

name!

Go to GoDaddy.com and type in the domain name you�d 

like; if it�s not available, they will make suggestions of names 

that are available. Select one that you like and go through the 

registration process. Remember, they�ll try to sell you all kinds 

of add-ons along the way. Just say no to everything. Then point 

your DNS servers to Intermedia.net  (Step by step instruc-

tions provided in Chapter 4).

If you�re having difÞ culty with anything related to your domain 

name, call GoDaddy at 480-505-8877.

Then, go to Intermedia.net  and sign-up for their Windows  

QuickWeb hosting account ($9/mo). After you�ve done these 

two things, most often, after a few hours you�ll be able to log 

in using your web design software and create your Þ rst page 

on the Internet . Sometimes, it takes a day or more to setup 

though.

If you have Microsoft  Expression Web and you�ve registered 

your domain name and set up your Web server, do this to get 

started. Start Expression Web, click �File, � then �Open Site .� 

Type in http://www.yourdomainname.com and click �Open�; 

it will then ask you for your Intermedia password; it will load 

the site and you�ll be looking at the basic structure of your 

web server.

Double-click the Þ le on the left titled, �welcome.htm,� labeled 

1.) below (it�s the default page that is automatically creat-

ed for you when you sign up), then in the right-hand panel 

the page will pop up for you to modify, delete the text, and 

type in � 

I�m on my way!

Then, click  �File�  and �Save�; go to a browser and type in your 

domain name and you�ll see a blank page with the words you 

just typed. 

I think at this point you�ll see the power 

you now have because the ideas in your 

head can now be shared with the world! 
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You�re now ready to follow the rest of the advice in this book 

and be on your way to building a proÞ table Internet  business 

of your own!

If you already have a website built but aren�t making money 

or haven�t made as much as you�d like, there are several things 

you can do. You likely don�t have a remarkable aspect to your 

business and/or you don�t have enough trafÞ c to your website 

to convert into sales.

The advice in this book will be tremendously helpful to you 

because you�ve already experienced many of the issues you 

need to deal with when running an Internet  business.

If you�ve read this far in the book, I�m sure you already have 

a good sense of what you need to do to make your web-

site successful. The number one most important thing for any 

website is trafÞ c because if you have enough trafÞ c, you can 

even make up for having a poor, unremarkable website. Of 

course, you can make much more money if you have a 

remarkable website as well.

Good Luck! 

Check BestWebsite. com/Bonus for free updates to this book.
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Notes

Free Articles For Your Website, Newsletter or Blog

You are welcome to use the ready to go, copy and paste ar-

ticles that come from the content of this book. It is a great way 

to get high-quality content, in easy copy and paste format.

Each �Article 6-Pack� contains six ready to go articles. You 

can use one or all in any order you choose. 

Please visit www.BestWebsite.com/FreeArticles to 

get the text Þ les. 

Best Website® Educational Video Series

Check BestWebsite.com/video for our free Internet 

Marketing and eBusiness educational videos. A great way to 

learn about the techniques in the Best Website book, as well 

as a number of other strategies not covered in the book.

Partner with us

We have a number of excellent website business ventures 

available from $10,000-$100,000+  You can own a piece of 

Best Website® and earn hundreds of thousands of dollars 

running your own business! Please contact us for  information!

Web Business Consulting

If you would like personal coaching to start, build or grow 

your Internet business, please visit our About Us section 
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( BestWebsite.com/about) to see the available consultants. 

Just mention you saw this ad in the book and receive 

20% off.

Literary Agents: 

If you are interested in representing the Author and Book Series 

Best WebsiteTM Simple Steps to Successful Websites - we 

will be happy to send you a complete marketing campaign for your 

review: 

Business Development

Please contact us at moreinfo@bestwebsite.com or 

800-681-4176 for any joint venture, cross promotion or 

advertising opportunities.
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